





You push pencils, and a lot of other things 


to add 50,000 customers in one year 


You make surveys, blast rock, cross rivers, lay pipelines. 
You explore for gas, bring it to the surface, clean it and 
conserve it. You do a thousand other things. 

By the end of 1950, Lone Star will have added about 
50,000 customers during the year . . . will be serving a 
total of more than 500.000. Contributing in large meas- 
ure to the growth and prosperity of Texas is the ability 
of its industries to grow and expand . . . a condition 
dependent upon adequate, low-cost fuel supply. 

Conversely, Lone Star grows because of the company’s 
responsibility to provide every new resident, every new 
industry with America’s most sought-after fuel—where 
and when it is needed. 
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USERS OF 
McAX Miracle 
FORM ROLL 

Machine 


BELLOWS ELECTRIC SIGN CORP. 


Akron, Ohio 
DUPLEX ADVERTISING CO. 


Austin, Texes 


TRIANGLE SIGN CO. 
Baltimore, Md. 


INGRAM-RICHARDSON 
MFG. CO. 


Beaver Falls, Pa. 


DONNELLY ELECTRIC & 
MFG. CO. 


Boston, Mass. 


FLEXLUME SIGN CORP. 
Buffalo, N. Y. 


ACME-WILEY CORP. 


Chicago, Illinois 


GENERAL OUTDOOR ADV. CO. 


Chicago, Illinois 


SPANJER BROTHERS, INC. 


Chicago, Illinois 


WHITE WAY ELECTRIC SIGN 
& MAINTENANCE CO. 


Chicago, Illinois 


THE LACKNER COMPANY, INC. 


Cincinnati, Ohio 


THE QUEHL SIGN COMPANY 


Cincinnati, Ohio 


TEXLITE, INC. 


Dallas, Texas 


J. F. ZIMMERMAN & SONS 


Dallas, Texas 


IOWA NEON SIGN COMPANY 


Des Moines, lowa 


LONG SIGN COMPANY 
Detroit, Mich. 


SWANSON-NUNN ELECTRIC CO. 


Evansville, Ind. 


ELECTRICAL ADVERTISING, INC. 
Kansas City, Mo. 


CHEROKEE PORCELAIN 
ENAMEL CORP. 


Knoxville, Tenn. 


POST SIGN COMPANY 


Knoxville, Tenn. 


NEON PRODUCTS, INC. 
Lima, Ohio 


MEMBER 
Porcelain Enamel 
Institute, 

Inc. 
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A SENSATION 


—at the Sign Men's Convention! 


McAX Mirade FORM ROLL Machine’ 
means BETTER SIGNS at 
LESS COST to the Users! 


‘The development of this revolutionary, new form- 
ing machine is a typical evidence of the pro- 
gressiveness of McMath-Axilrod Corporation, who 
have made a noteworthy contribution to the in- 
dustry by making it available to other sign man- 


ufacturers!”’ 
—BETTER ENAMELING 


* Patents Pending 


ENGINEERS, DESIGNERS, MANUFACTURERS 
PORCELAIN ENAMEL, PLASTIC AND NEON SIGNS! 


WEMATH-AXILR OD 


J. B. McMATH, President 


MSMATH 


CORpoRATION 


628 THIRD AVENUE 








DALLAS 10, 


USERS OF 
McAX Miracle 
FORM ROLL 

Machine 


SEAPORCEL PORCELAIN 
METALS, INC. 
Long Island City, N. Y. 


ADVANCE NEON SERVICE 
Los Angeles, Calif. 


ELECTRICAL PRODUCTS CORP. 


Los Angeles, Calif. 


QRS NEON CORPORATION, LTD. 


Los Angeles, Calif. 
NEON ART SIGNS COMPANY 


Louisville, Ky. 


BALTON & CUMMINGS, INC. 


Nashville, Tenn. 


THE POST SIGN COMPANY, INC. 


Nashville, Tenn. 


INDUSTRIAL ELECTRIC CO. 


New Orleans, La. 


CUTLER LIGHT MFG. CO. 
Philadelphia, Pa. 


MULHOLLAND-HARPER CO. 
Philadelphia, Pa. 


ATLAS ENAMELING CO. 
St. Louis, Mo. 


G. C. KIRN ADV. CO. 
St. Louis, Mo. 


MISSOURI JEWELITE COMPANY 


St. Louis, Mo. 


ZEISER BROS., INC. 
St. Louis, Mo. 


YOUNG ELECTRIC SIGN CO. 
Salt Lake City, Utah 
SOUTHWESTERN PORCELAIN 
STEEL CORP. 

Sand Springs, Okla. 
ELECTRICAL PRODUCTS 
CONSOLIDATED 
Seattle, Wash. 


BETTINGER ENAMEL CORP. 
Waltham, Mass. 


KITTO NEON SIGNS 


Wichita Falls, Texas 


ALIANCE WARE, LTD. 


Vancouver, B. C., Canada 


NEON PRODUCTS OF WESTERN 


CANADA, LTD. 


Vancouver, B. C., Canada 


JACK AXILROD, Vice President 


LV ATEO)D 


MEMBER 
National 
Electric Sign 
Association 
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ROP lights and elongated stove pipe added a characteristic touch to the 
D decor of the accounting department of the First Texas Chemical Com- 
pany at the turn of the century. The early-day appearance of this division of 
the firm is recalled in the sketch above by Virgil Fralin. First in its field in 
Texas, the company moved to Dallas from Paris in 1903, two years after it 
was organized. Its original home was a building at 111 South Market. Today 
the First Texas Chemical Company is housed in a modern plant at 1800 North 
Lamar, where it manufactures a complete line of pharmaceuticals and special- 
ties for distribution through ethical channels to wholesale and retail drug 
firms and hospitals throughout the South and Southwest. Next year the com- 
pany will complete a half-century of service to the medical profession. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable service through 
long periods of prosperity and adversity. The Dallas business pioneers listed on 
this page have progressed with the city they have helped to build. Their long and 
successful operations point up the economic power and stability of the com- 
munity. They are counted as “old friends” by thousands of satisfied customers 
in the Dallas Southwest. 
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expancd 
downtown 
location 


No expense has been spared in equiping 
our new studio with the finest cameras, 
lighting, backdrops and the best in lenses 
for every putpose. 


Our mobile equipment is ready to serve 
you at any lotation. 
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SQUIRE HASKINS 
Tel. $8-3223 — $8-3010 
2014'/2 Commerce 




















There is in our friendship and genuine 
appreciation department an unlimited 


deposit to your account. 


You may put the account to many 
uses, and every transaction 
will represent a joyous entry on our 


page of gratitude. 


FIRST NATIONAL BANK 


IN DALLAS 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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WASHINGTON 


By Date Miter 


Representative of the Dallas Chamber of Commerce 
in the Nation's Capital 
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¢ 10 MUCH has been written about the 
) J significance of the November elec- 
ti ns and the political make-up of the 
8: nd Congress which will convene Jan- 
u: -y 3 that additional comment may seem 
sc newhat superfluous by this time. But 
th re are certain aspects of the situation 
w iich warrant fur- 
tLer discussion, es- 
pecially as they per- 
an to Texas and the 
stitus and influence 
f the Texas delega- 
tion in Congress. Al- 
though Texas “sat 
out” the November 
elections as usual, 
having determined 
the fate of all its Representatives in Con- 
gress in July and August, with the ex- 
ception of a single unusual race in the 
Panhandle, the outcome of races else- 
where in the United States had a pro- 
nounced effect on the influence of Texans 
in Washington. 

First the reminder should be made that 
the Democrats lost five Senate seats and 
27 House seats to the Republicans on No- 
vember 7. No reminder is necessary that 
the Republicans read some enormous sig- 
nificance into this turnover, claiming a 
pronounced defection from Administra- 
tion policies throughout the nation, and 
perhaps there is some special significance 
in the fact that their bag of Democratic 
in-umbents included the topmost Admin- 
istration spokesmen in the Senate, the 
m:jority leader and party whip among 
thom. Furthermore, there is probably 
sone special significance in the fact that 
a oterie of ambitious Democratic mem- 
be -s of the House who aspired to greater 
th ngs and were rather easily brushed 
as de by their Republican opponents were 
al of the aggressively liberal stripe, such 
a: the histrionic Mrs. Douglas of Califor- 
n and Representatives Lynch of New 
Y rk and Carroll of Colorado. 

The Democratic Campaign Committee 
h 1 an interesting reminder of its own, 
h wever, which was that the turnover of 


— 


DALE MILLER 
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27 seats in the House this year was far 
less than the average turnover in off-year 
elections; that is, elections during years 
when the Presidency is not at stake. The 
Democrats pointed out that ever since 
the total membership of the House was 
increased to 435 in 1912 the party in 
power has lost on an average many more 
of its members in off-year elections than 
the Democrats lost last month. To be 
more specific, during the past 38 years 
the party in power, whether Democratic 
or Republican, has lost on an average 
more than 41 seats in each off-year cam- 
paign, or 14 more than the turnover a 
month ago. 


To get a little more to the point, al- 
though the Republicans in 1950 captured 
five Democratic seats in the Senate and 
27 Democratic seats in the House, the 
Republicans in 1946, the most recent off- 
year election prior to this campaign, 
grabbed 12 Democratic seats in the Sen- 
ate and 55 Democratic seats in the House, 
which was enough to take over control of 
Congress—yet what happened between 
those years, in 1948 to be exact, is some- 
thing that even an elephant would want 
to forget. 


Consequently, as is often the case with 
statistics, almost any kind of significance 
can be attributed to the outcome of the 
November elections, depending on the 
particular observer’s point of view. But 
for our purposes here we need merely 
note the fact that, whatever the reason for 
it or importance of it, there is a substan- 
tial turnover in the membership of Con- 
gress at each election. Every time a new 
Congress convenes there are between 40 
and 50 new faces, sometimes of one party 
and sometimes of the other; yet the turn- 
over among the Texas members is re- 
markably small, and in fact has become 
virtually limited to the death or retire- 
ment of incumbents. Therein lies the tale, 
so to speak, of the generally acknowl- 
edged influence of the Texas delegation 
in Congress. 


It is a curious fact that in the last three 
Congressional elections not a single Texas 





member of Congress standing for re-elec- 
tion has been defeated. In fact, the vast 
majority of them have been re-nominated, 
and thus for all practical purposes re- 
elected, in the first primary and without 
a run-off, and many others have had no 
opposition at all. The only exception in 
the last six years occurred last month in 
the northernmost district of Texas when 
a lone Republican who had served less 
than six months was defeated by his Dem- 
ocratic opponent, but his election last 
May was a political caprice to begin with. 
In a special election where no run-off 
was required he garnered only 22 per 
cent of the votes, but since his 10 Demo- 
cratic opponents split the remaining 78 
per cent he was elected; so, after an hon- 
orable service of short duration he was 
respectfully retired. 

With that unique exception, however, 
there have been no changes whatever in 
the Texas delegation in six years except 
those dictated now and then by the death 
or voluntary retirement of a sitting mem- 
ber, and since those recently elected will 
all continue in office for at least the next 
two years there will have been a span of 
at least eight years from 1944 to 1952 in 
which membership in Congress has ‘rep- 
resented a steady job. Furthermore, at 
least from the perspective of the present 
moment, none of the members of the 
Texas group seems to be headed for any 
trouble in 1952. Consequently, however 
ephemeral political careers may be in 
many States, membership in Congress 
from Texas is coming to be synonymous 
with good solid employment, steady if 
not particularly gainful. 

There is much to be said, of course, 
for the Texas habit of continuing its 
members in office. As John Garner once 
put it with habitual terseness: “Contin- 
uity means seniority; seniority means 
power.” Positions of influence, such as 
the chairmanship of major committees, 
are usually determined by seniority, and 
whatever the shortcomings of that par- 
ticular method it has been found by Con- 
gress to be preferable to other alterna- 
tives suggested. Consequently, members 
gradually ascend to positions of highest 
authority and responsibility in both 
Houses of Congress by the simple proc- 
ess of political longevity. Each passing 
year brings greater influence to those 
who manage to stay in office. 

Under the circumstances, it is apparent 
that the elections last month had a par- 
ticular significance for Texas quite apart 
from any controversy over the political 
implications of the results of various 
races throughout the country. Regardless 

(Continued on Page 70) 
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PRINCIPAL ADDRESS at the annual meeting of the Dallas Chamber of Commerce was delivered by 
Major General Lewis A. Pick, above, chief of engineers, United States Army. 


Dallas Growth Keynot 


FTER being handed a 14-point pro- 

gram for immediate improvements 

in Dallas, Chamber of Commerce mem- 

bers this month were asked to plan ahead 
as far as 100 to 1,000 years. 


John W. Carpenter, president of the Dal- 
las Chamber of Commerce, and Major 
General Lewis A. Pick, chief of the 
Army’s Corps of Engineers, outlined the 
two phases of civic planning at the Cham- 
ber’s annual meeting in the Grand Ball- 
room of the Hotel Adolphus. 

Mr. Carpenter presented a broad pro- 
gram emphasizing projects which he 
said need immediate attention if Dallas 
is to continue its growth and retain its 
position of regional leadership. 

“There will be a few who say that 
Dallas is not ready for all this civic 
development. I say that the time for it 
is already past due,” he emphasized. 

The projects he considers essential to 
the progress of Dallas are presented in 
the 1950 Annual Report section of this 
issue of DALLAS (see pages 28 and 
29). 

Choosing a different vantage point from 
Mr. Carpenter’s, General Pick spoke in 


& 


terms of hundreds and thousands of 
years. 

The general, who had walked the banks 
of Korea’s Han River less than a month 
before his talk, said he thought the im- 
mediate problems facing the world would 
be solved. 

But the long-range problems—how to 
keep the land rich and the water plenti- 
ful—will take planning and the accomp- 
lishment of plans. 

“Huge areas of the United States are 
already finished, as far as crop produc- 
tion goes,” he said. “Some of these may 
return to their one-time richness if given 
time. Others will never be productive 
again. 

“And unless we can grow all the food 
necessary for our own people, we can- 


not expect to maintain our industrial 
leadership. We must never be forced to 
go abroad for food. It can’t be done. We 
shall become like those countries which 
now depend on other countries to raise 
their food supply,” he continued. 

Conservation holds the answer, azcor«|- 
ing to the man who directs five billion 
dollars’ worth of Federal works projec’s 
—the nation’s largest military and civil 
construction program. 

Both water and soil conservation were 
equally emphasized. 

“If I were an industrialist, thinking of 
locating somewhere, the first question | 
should ask would be, ‘How much water 
do you have?’ ” 

In time, there will come tremendous 
decentralization of industry in the United 
States, not only for fear of an atomic 
bomb, but because of the need for water, 


he said. 


“New York is a great example,” he 
pointed out. “It hasn’t been developing iis 
water resources fast enough to keep pace 
with its growth. In New York last sum- 
mer, water was not served with meals 


es Chamber 


unless you particularly asked for it. 

He commended the water conservation 
projects and dams in the Dallas area, 
but warned that the work was only begin- 
ning. Floodwaters must be trapped in 
pounds and reservoirs, and water flow 
must be regulated. 

“In my opinion, this country has ace- 
quate acreage for 1,000 years if we farm 
it right and conserve it. With work and 
study, water can be used to keep indus- 
try going, to give people jobs, and ke 
our standard of living the highest in t» 
world.” 

In no other way can the United States 
keep the leadership of the free world, .¢ 
said. 

Prior to General Pick’s address, t': 
Dallas Chapter of the Society for Pres: 


DALLAS e¢ DECEMBER, 1950 





dustrial 


to raise 
accori- 


billion 


atomic 
r water, 


le,” he 


ping ils 


MEMBERSHIP MEETING of Dallas Chamber 
was attended by nearly 600 business leaders. 


nual Dinner 


vation and Encouragement of Barber 
Shop Quartet Singing in America sang. 
Invocation was given by the Most Rev- 
erend Augustine J. Danglmayr of the 
Cathedral of the Sacred Heart. 

New members of the Chamber’s board 
of directors were introduced. Elected by 
mail balloting for three-year terms, they 
are Milton Brown, president, Mercantile 
National Bank; Max Clampitt, president, 
Clampitt Paper Company; Arthur L. 
Kramer, Jr., president, A. Harris & Com- 
pany; J. L. Latimer, president, Mag- 
nolia Petroleum Company; DeWitt T. 
tay, president, National City Bank; J. 
lkalph Wood, president, Southwestern 
Life Insurance Company; and Ben H. 
Wooten, president, First National Bank. 

The new directors replace the follow- 
ing members, who were not eligible for 
re-election: William H. Egan, president, 
The Egan Company; Edgar L. Flippen, 
chairman of the board, First National 
bank; P. B. (Jack) Garrett, president, 
‘Texas Bank & Trust Company; S. J. Hay, 
president, Great National Life Insurance 
( ompany ; Walter L. Prehn, general man- 
aver for Texas, Southwestern Bell Tele- 

ione Company; R. L. Thornton, chair- 
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GUESTS FROM THE CORPS OF ENGINEERS and their wives were introduced by John M. Fouts, 

general manager of the Trinity Improvement Association. Clockwise, they are Mrs. D. B. Freeman, 

Major Clayton B. Lyle, Jr., Mrs. H. C. Rowland, Lt. Colonel William P. Jones, Jr., William E. Langdon, Mrs. 

Clayton B. Lyle, Jr., Colonel Louis W. Prentiss, Mrs. John M. Fouts, Colonel Delbert B. Freeman, Mrs. 

William P. Jones, Jr., Lt. Colonel Henry C. Rowland, Jr., Major James H. Boykin, Mrs. James H. Boykin, 
Colonel Ellsworth 1. Davis, and Mrs. Louis W. Prentiss. 











Now Offering to Prospective Tenants 
FOR SPRING OF 1951 OCCUPANCY 


WAREHOUSE SPACE— OFFICES BUILT TO SUIT 


ALL OR PART 
80,000 
SQUARE FEET 
MASONRY 
CONSTRUCTION 
CORNER GLASS AND LEVEE 














Call or Write 


HAROLD G. WEIL 


Owner and Contractor 
DALLAS 


EACH UNIT 
55 x 194 
UNITS OF 
10,000 SQUARE FEET 
TRUCK DOCKS 
SPUR TRACKAGE 
SERVED BY COTTON BELT 
AND TEXAS & PACIFIC 
TELEPHONE EM-1502 
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ah 5, 


MILTON BROWN MAX CLAMPITT ARTHUR L. KRAMER, JR. 


J. L. LATIMER DeWITT T. RAY 


man of the board, Mercantile National Mr. Carpenter, chairman of the board, 
Bank; and D. A. Hulcy, president, Lone Texas Power & Light Company, will re- 
Star Gas Company, ex officio member as_ main on the board ex officio as past presi- 
immediate past president. dent. 


& 
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N! W MEMBER H. F. Katchinska, whose first-hand view of the operations of the Dallas Chamber of 

Co merce provided the narrative format for presenting the 1950 annual report of the Chamber (see ; 

pe 2s 27-49), is pictured at left, above, greeting President John W. Carpenter at the annual meeting. 

At ‘ght is Colonel W. E. Potter, Washington, acting assistant chief of engineers, Corps of Engineers. BEN H. WOOTEN 
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TEXAS' BYRON TOWNSEND drives through 
opponents’ lines with calculated precision to gain 
respect for Longhorn ground assaults. 





A 


ALL-AMERICAN Bud McFadin, above, leads 
Texas’ T-formation attack with up-front play from 
his guard's spot. Below, Jack Stroud, tackle, 
captains Tennessee's Volunteers. 
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THE CLIMAX OF "BIG D" EVENTS attracts more national attention to Dallas than any other 
activity. Only the Cotton Bow! can maintain the holiday spirits keyed-up New Year's Eve. 


Cotton Bow 


HE Cotton Bowl has done it again. It will be Ten- 
nessee against Texas in the fifteenth annual post- 
season classic, and the coming New Year’s Day grid 
battle between the Vols and the Longhorns is being 
rated as the top bowl game in the country. 
There were a lot of eyebrows raised when officials of 
the Cotton Bowl Athletic Association announced the 
selection of Tennessee as the visiting team in the 1951 
game. The Vols occupied the No. 9 spot in the national 
rankings at the time with a record of eight wins and 
only one setback, but they still had to play what 
appeared to be an unbeatable Kentucky team and in-and-out Vanderbilt eleven before 
closing out their regular season. 

Thus it was possible that the Cotton Bowl could wind up with a visiting team 
that had tasted defeat three times; but Cotton Bow! officials took a look at the narrow- 
ing bowl field and decided to go all the way on a hunch and a long-shot, because 
they believed that win, lose, or draw, Tennessee had a great football team and would 


prove a worthy opponent for the Texas Longhorns who had put the Vols high on 
their list of teams they would like to play in the Cotton Bowl game. 

The whole football world knows how the hunch turned out. The Volunteers 
stunned Kentucky with a 7-to-0 setback and then overpowered Vanderbilt 43-to-0 
to more than repay the Cotton Bow! selection for their early bid. 


“KISS ME, KATE" plays the State Fair Auditorium Christmas night through January 1. Below, two of 
the show's stars are shown before the chorus: Marc Platt kneeling behind Betty George. 
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powers one of the nation's best ground assaults. 


TENNESSEE'S HANK LAURICELLA, tailback, 


tions, including: 


Cotton Bowl Visitors will be offered a full schedule of holiday attrac- 


e Dallas Symphony Orchestra Concerts. 

e Theatre ’50, “Merchant of Venice”. 

e Cole Porter Musical, “Kiss Me Kate”. 

e High School and College Basketball Tournaments. 


e Skeet Shoot. 


e Casting Tournament. 


e Bowling Tournament for Captains and Sponsors. 


e The Cotton Bowl Football Game. 
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This late season spurt shoved Tennes- 
see into the No. 3 spot in the national 
rankings and gave the team a record of 
10 wins and only one setback. During the 
regular season, the Vols turned back Mis- 
sissippi South, Duke, Chattanooga, Ala- 
bama, Washington and Lee, North 
Carolina, Tennessee Tech, Mississippi, 
Kentucky, and Vanderbilt. Their only re- 
versal was a shocking, early-season 7-to-0 
upset loss to Mississippi State in the sec- 
ond game of the season. 

In addition to the Tennessee lure, one 
of the big reasons why the coming Cotton 
Bowl game is so attractive is that Texas, 
the pride of the Southwest, will be coming 
back for its fourth appearance in the 
Cotton Bowl Classic. 

The Longhorns, ranked No. 2 nation- 
ally. won the Southwest Conference title 
going away with a dazzling outburst of 
all-around football play. During the reg- 


BUBBA SHANDS, Longhorn co-captain, fast half- 
back, has lettered three seasons. 


ular grind, Texas overpowered Texas 
Tech, Purdue, Arkansas, Rice, S. M. U., 
Baylor, T. C. U., Texas A. & M., and 
L. S. U. The team’s only loss was a one- 
point 14-to-13 setback at the hands of the 
high-flying Oklahoma Sooners. 

The coming Cotton Bowl game between 
the No. 2 and 3 teams of the nation should 
provide a great battle between two stand- 
out lines. Both the Vols and the Long- 
horns are noted for their rugged defen- 
sive play up front. Both have an All!- 
American leading the way—Don Men- 
asco, Texas’ great end and linebacker, 
and Ted Daffer, Tennessee’s bruising 
guard. 

On the offensive side, there will be a 
marked contrast between the two teams. 
Texas will rely on the T-formation attack 
featuring the up-front play of All-Amer- 
ican guard, Bud McFadin; the ball han- 


dling and passing of Ben Tompkins; and 


the quick-opening running of such backs 
as Byron Townsend, Lewis Levine, Gil 


Dawson, and Bobby Dillon. 


Tennessee will stick to its favorite 
single-wing with a wide assortment of 
power plays that worked so well this year 
that the Vols have struck savagely on the 
ground in all of their games. Featured in 
the assault is one of the best backfield 
combinations in the country—Hank Lau- 
ricella, Bert Rechichar, Andy Kazor, and 
Jimmy Hahn. 


There will be more than just a football 
game in the Cotton Bowl January 1. Of 
the 75,349 persons who will crowd into 
the stadium, a large majority of them 
will be looking forward to the pre-game 
and half-time shows staged by the Cotton 
Bowl Athletic Association. Past games 
have proved that the Cotton Bowl will 
come up with something unusual in color 


THE KILGORE RANGERETTES, most famous outdoor marching-dancing unit in the nation, will add 
a Charleston routine to their snap precision drill performance on New Year's Day. 
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and sidelights, and the 1951 game will 
be no exception. 

Something -new has been added this 
year. At four locations on the State Fair 
of Texas grounds there will be Negro 
orchestras in minstrel costumes, mounted 
on bandstands made of bales of cotton. 
These orchestras will specialize in songs 
of the old South and red-hot jazz, and 
will play from 11:15 a.m. until game 
time. 

Immediately prior to the game, a novel 
way of designating the yard-line markers 
on the field will be presented. This will 
consist of a football team of small, Negro 
boys taking their positions on bales of 
cotton set up on the sidelines. 

All of the music and festive atmosphere 
is being supplied the Cotton Bowl Asso- 
ciation through the courtesy of the Texas 
Cotton Association, the Texas Cotton 
Ginners’ Association, and the Dallas Cot- 
ton Exchange. 

Pre-game activities in the Cotton Bowl 
will start at noon on New Year’s Day. 
Beginning at that time, six fine high 
school bands from various points in 
Texas will present a show of music and 
entertainment. 

At 12:55 p.m., the Southwest Confer- 
ence Sportsmanship Award will be pre- 
sented to the university exhibiting the 
most outstanding sportsmanship during 
1950. 

At 12:55 p.m., the Southwest Confer- 
band from the University of Tennessee 
will take the field for an exhibition of 
drilling and special maneuvers. Its per- 
formance will be concluded with the 
playing of the National Anthem. Then 
will come the introduction of the two 
teams. 

The game begins at 1:15 p.m. 

Half-time activities will open with a 
performance by the University of Texas 
Longhorn Band. This band has been long 
noted for its outstanding marching ex- 
hibitions. 

After the Longhorn Band program, six 
invited bands will take the field. These 
are the high school bands from Odessa, 
Abilene, Waco, Palestine, Texarkana, 
and Brackenridge High School of San 
Antonio. When combined, the total num- 
ber of boys and girls on the field at one 
time will be 490. 

The theme of this section of the half- 
time show will be a salute to “Texas and 
the Great Southwest.” The products, his- 
tory, map, transportation, and industry 
of this section of the country will be dis- 
played in huge formations on the field. 

One of the highlights of the half-time 
spectacle will be a performance of the 
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Kilgore College Rangerettes and Ranger 
Band. The Rangerettes, a 50-girl preci- 
sion marching-dancing unit has become 
one of the most famous organizations of 
its type in the entire nation. The girls 
appeared in the 1949 Cotton Bowl game, 
then went to the Sugar Bowl in 1950, and 
to the All-Star Football Game in Chicago 
last August. 

The Rangerettes return to the Cotton 
Bowl, the scene of their first major per- 
formance, and will perform their famous 
precision drill and a Charleston routine. 
They will conclude their stunt with a 
salute to the New Year. 

Wrapped up in a single package, the 
pre-game and half-time activities at the 
coming Cotton Bowl game will be one of 
the most outstanding shows ever pre- 
sented on a football field. 

It is true that there were not enough 
football tickets to go around, but Texans 
can still come to Dallas and participate in 
“Cotton Bowl Week”, which will provide 
a full schedule of things to do and places 
to go for the Cotton Bowl visitor to Dal- 
las. From December 26 through January 
1 attractions of every nature — athletic, 
cultural, theatrical, and general interest— 
will fill the town on a Cotton Carousel 
against a background of local color and 
downtown street decorations that will give 
everyone an ideal setting for holiday ac- 
tivities. 

The Dallas Symphony Orchestra has 
scheduled two outstanding concerts and 
a nation-wide radio broadcast for “Cot- 
ton Bowl Week.” 

The first concert will be on December 
26 at 8:15 p.m. at McFarlin Auditorium. 
Walter Hend! will conduct. 

Ethel Barrymore and Ethel Barrymore 
Colt will be featured as soloists in a Sun- 
day concert at 3:15 p.m. on December 31 
at Fair Park Auditorium, with Walter 
Hendl conducting. 

The orchestra will also appear in a 
“Orchestras of the Nation” broadcast 
over the National Broadcasting Company 
on a nation-wide hook-up at 6:30 p.m. 
on December 30. 

Theatre ’50, the famous Margo Jones’ 
theater-in-the-round, has scheduled the 
Shakespearean drama, “Merchant of 
Venice,” for Cotton Bowl Week. Evening 
performances are at 8:10 Monday through 
Saturday, with matinees at 2:30 p.m. on 
Wednesday and Saturday. 

The State Fair of Texas will present 
one of Broadway’s top musical shows, 
Cole Porter’s “Kiss Me, Kate” at Fair 
Park Auditorium December 25 through 
January 1 at 8:30 p.m. Matinee perform- 


ances will be presented on December 27 
(Continued on Page 62) 


BILL PEARMAN received honors as a Vo 
sophomore on 1950's All-Sectional team. 


ALL-AMERICAN Bud Sherrod, above, plays end 

for the Volunteers his senior year. Below, Ben 

Tompkins quarterbacks for Texas with polished 
ball handling and passing. 





EEN PROCTER led S.W.C. last year in passes 
caught (43) and yardage (724). 
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MUSICAL STARS Betty George, left, and Frances McCann flank Nat Burns in “Kiss Me, Kate.” 


plays end FIRST-STRINGER for the fourth year at Texas, 
elow, - “ iy ba nigh oven agit adie ape VOL DEFENSE is led by All-American Ted Daffer, BASKETBALL THRILLS pack this year's Cotton 
polished center. Below, bona echichar, : ack, clicks i bruising guard on the nation’s No. 3 team. Bowl Week. Below, last year's activities included 
pases scat the etameictae The Longhorns rank No. 2 nationally. the S. M. U.-Navy game. 
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Frances Parkinson 


KEYES 


FIRST NOVEL SINCE 


DINNER AT ANTOINE’S 


e Set in the Boston of 
today, JOY STREET is 
filled with the same 
“magic of place” that has 
delighted the readers of 
Mrs. Keyes’ bestselling 
novels about Louisiana, 
France and Washington. 


e We have books and 
gifts for all the family at 
“The Book Corner.” 


Just Say “Charge It!” 





H. Kay Killingsworth Mgr 


PACIFIC AT ERVAY 


RI-3366 Dallas Texas 

















Joy Street 


By Frances Parkinson Keyes. Pub- 
lished by Messner, Inc. 490 pages. $3. 


RANCES PARKINSON KEYES has 

the well-earned reputation of one of 
the world’s most successful novelists, for 
year in and year out she continues to 
write the stories that the American pub- 
lic rushes out to buy. 

When a book hits the million-copy 
mark, the intellectuals are inclined to 
say that it can’t be good literature. This 
continues to be a topic of debate, but 
Mrs. Keyes has certainly found the key 
to the hearts and minds of millions of 
readers with her outstanding and human 
interest stories. 

“Joy Street” is no exception, for it is 
a fine novel of two young people who 
lived on the proper side of Boston’s 
famous Beacon Hill. Emily and Roger 
Field were both to the manner born, ex- 
cept that Emily had the heritage plus the 
money. When they settled in the lovely 
old house on Joy Street after their honey- 
moon, life for a while ran smooth and 
serene until the three young junior part- 
ners of Roger’s law firm became their 
friends. 


The law firm was in itself an experi- 
ment, for the senior partners, instead of 
choosing the traditional top students 
from Harvard Law School as were proper 
to be recognized in Beacon Hill society, 
chose instead three outstanding young 
men from the other side of the fabulous 
hill—Pellegrino De Lucca, from the 
Italian slums; Brian Collins of Irish 
South Boston, and David Salomont, the 
brilliant young Jew. It was these three 
who disrupted the quiet aristocratic lives 
on the proper side of Boston. 


Mrs. Keyes has written a deeply-felt 
story of the emotions of the many char- 
acters she has brought into the picture, 
one of the strongest being old Mrs. 
Forbes, Emily’s grandmother, who rules 
her entire family with an iron hand. It is 
she who realizes the great task that Emily 
has undertaken in trying to make a suc- 
cess of her marriage to Roger, for as she 
told her in the beginning: “It isn’t what 
he will do that I’m worried about; it’s 
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what he can’t and isn’t capable of doing.’ 
When Emily began to realize the limita- 
tions of her husband and compare him to 
David’s brilliant and disturbing charm, 
the words of the wise old matriarc) 
came back to her. 

“Joy Street” is the story of what hap- 
pened in the restricted old neighborhood 
when strangers were allowed to pene- 
trate the inner circle. We watch Roger’s 
development as well as his young wife’s, 
and we see him grow from an inadequate 
and insecure young lawyer to one of ex- 
perience and maturity. Emily emerges es 
one of the finest characters of Mrs. Keyes 
imagination, and “Joy Street” becomes 
a meeting ground where two world’s 
mingle that had never met before. 

The story begins on Christmas Eve of 
1936 and goes through the world’s most 
turbulent years to November, 1946, when 
understanding of all people of all creeds 
had to become more tolerant. You will 
enjoy reading the story of this strange 
Boston adventure, in which the daughter 
of the rich discovered, through love and 
courage, herself and her own city. 


—Jerry Porter. 





George Hanway Heads 
New Insurance Club 


George W. Hanway, independent in- 
surance adjuster, has been elected presi- 
dent of the newly formed Insurance Club 
of Dallas, an organization of fire and 
casualty insurance men. 

Other officers are Dan Kelliher, local 
agent, first vice president; Ed Smiley, 
regional vice president, Continental Cas- 
ualty Company, second vice president; 
and Frank O. Long, who is associated 
with the North Dallas Insurance Club, 
secretary-treasurer. 

Directors include Fraser R. Charles, 
National Fire Insurance Company of 
Hartford, chairman; Charles Blandford, 
Trezevant and Cochran; Max Scheid, 
executive secretary, Dallas Association of 
Insurance Agents; B. W. Paul, Royal 
Liverpool Group; Deane Logan, general 
agent; Earl Holt, Home Insurance Com- 
pany; and B. Felix Harris, local agent. 

v 5 A A 

HERBERT W. MARSHALL, who pre°- 
ticed law in Dallas 18 years before mc ’- 
ing to Midland as legal representative »f 
the Western Company, an oil well ser y- 
icing firm, has returned to Dallas a: d 
opened offices in the Mercantile Securit ’s 
Building for the general practice of la’. 
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Vo wonder Schlitz is... 


The largest-selling beer in America !” 


The Beer that made Mil Wa ukee Famous / © 1950, JOS. SCHLITZ BREWING CO., MILWAUKEE, WIS. 
S. H. LYNCH & CO., Wholesalers 


Pacific at-Olive, Dallas 





J. FRANK MARTINO BEN H. WOOTEN 


RETIRING PRESIDENT, Ashley DeWitt, right, is 
pictured with Edward McFaul, Chicago, 
principal speaker. 


ben Wooten) 


HE Dallas Manufacturers’ and 

Wholesalers’ Association this month 
closed a busy year with its annual meet- 
ing and election of officers and directors, 
then stepped ahead with a survey of local 
manufacturers to let the Armed Forces 
know what Dallas County can produce in 
case of total mobilization. 

Ben H. Wooten, president of the First 
National Bank and a newly-elected direc- 
tor of the Dallas Chamber of Commerce, 
has been elected president of the associa- 
tion, a division of the Chamber. He suc- 
ceeds Ashley DeWitt, vice president and 
general manager of the Briggs-Weave 
Machinery Company. 

Other officers elected are J. Frank 
Martino, general manager, Butler Bro 
thers; J. H. Whitaker, assistant genera 
manager, McKesson-Robbins; and Elli 
ott Wilkinson, partner, Wilkinson Bro 
thers,- vice presidents; and James R. 
Shaffer, sales manager, Hotel Adolphus 
treasurer. 

Mark Hannon has been re-elected ex: 
ecutive secretary-manager. 





J. H. WHITAKER ELLIOTT 


Five new directors were named by 
mail balloting and introduced at the an- 


MARK HANNON JAMES R. SHAFFER nual meeting last month. They are O. B. 
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NEW DIRECTORS elected for three-year terms by the Dallas Manufacturers’ and Wholesalers’ Associa- 


tion are, left to right, Ray L. Miller, Rufus Higginbotham, Thomas A. Harris, 
O. B. English, and Walter Rogers. 


tenew President of Manutacturers 


English, president of Red Ball Motor 
Freight; Thomas A. Harris, general man- 
ager of the Southwest Tablet Manufac- 
turing Company; Rufus Higginbotham, 
manager of the shoe department of Hig- 
ginbotham-Bailey Company; Ray L. 
Miller, a vice president of the Mercantile 
National Bank; and Walter Rogers, pres- 
ident of the Maytag Southwestern Com- 
pany. 

They have replaced for three-year 
terms E. L. Blanchard, sales manager of 
Higginbotham-Bailey Company; Frank 
Camp, sales manager of Magnolia Petro- 
leum Company; Thomas W. Hall, presi- 
dent, Hall Wholesale Company; and C. A. 
Tatum, vice president of Dallas Power & 
Light Company. Mr. DeWitt continues on 
the board ex officio as retiring president. 

Directors who will remain on the 
board are R. E. Abernathy, Interstate- 
Trinity Warehouse Company; Fred F. 
Alford, Alford Refrigerated Ware- 
houses; W. W. Banks, Dallas Tank Com- 
pony; Max A. Clampitt, Clampitt Paper 
( mpany; Gordon R. Edwards, Gordon 
E iwards, Inc.; Al I. Folsom, The Folsom 
Company; George Giese, Dun & Brad- 
sireet; John C. McDonald, The Murray 


DALLAS e DECEMBER, 1950 





Company; A. Chad Ogden, Chase Bag 
Company; Olin C. Turner, Morton Food 
Products Company; and the officers. 

The new president, Mr. Wooten, was 
named president of the First National 
Bank last February, resigning his former 
position as vice president of the Republic 
National Bank. 

Edward McFaul, a member of the Uni- 
versity of Chicago faculty and a well- 
known humorist, addressed the associa- 
tion’s annual meeting in the Grand Ball- 
room of the Hotel Adolphus. 


Choosing to speak on the nature of 
humor, he dismissed economics by say- 
ing, “Economics is not an exact science 
anyway.” He used a rapid-fire delivery 
style to survey current American humor, 
and explain what makes people laugh. 
His illustrations ran the gauntlet of sub- 
jects—everything from “Where’s El- 
mer?” stories to jokes about death. 

Mr. McF aul was originally scheduled 
to speak on “How Confused Can You 
Get?” but left the answer to that ques- 
tion up to Dallas businessmen. 

The association is currently surveying 
all local manufacturers, primarily to as- 
sist the smaller Dallas County manufac- 









DEFENSE PRODUCTION POTEN- 
TIAL of Dallas County is now being sur- 
veyed by the Dallas Manufacturers’ and 
Wholesalers’ Association, which has 
mailed questionnaires to all known man- 
ufacturing concerns. The results of the 
inquiry will be given to Government 
procurement offices for use in working 
with prime contractors in this region and 
telling them of potential Dallas subcon- 
tractors. Purpose of the study is to assure 
for Dallas County manufacturers, no 
matter how small or large their opera- 
tion, a fair share of the business of the 
Armed Forces. 


Photographs by Squire Haskins 








turers in getting more government sub- 
contracts. 

The survey is designed for both imme- 
diate and long-range benefits. The armed 
services will use their influence to get 
prime contractors in this region to place 
as many sub-contracts as practical with 
the smaller Dallas manufacturing plants 
immediately. In the event of mobiliza- 
tion, the sub-contracting volume would 
be greatly increased and plants which 
have been handling sub-contracts prior 
to M-day would have the benefit of ex- 
perience and learning under less urgent 
conditions. 

Results of the survey will be made 
made available to the procurement of- 
fices of the Army, Air Force, and Navy. 

The survey forms are being mailed to 
all known manufacturers or shops. Any 
interested concern may contact Mr. Han- 
non at the Dallas Chamber of Commerce: 
for additional information. 

Members of the committee handling 
the survey include: Ralph Verson, Arthur 
Folsom, Herman Mayhew, R. S. Struble, 
and W. N. Rathbun. 

The Dallas survey may set a pattern 
for other areas to follow, 





















IN DALLAS Laat. Month. 


Manages Ad Production. Charles B. 
Russell has been appointed manager of 
production and traffic for the Dallas ad- 


vertising agency of Tracy-Locke Com- 
pany. Before coming to Dallas, he was 
with Maxon, Inc., and Walker Engrav- 
ing Company, both of New York, and 
Bauerlein Advertising Agency of New 
Orleans. He also has handled production 
and traffic for such firms as Clinton In- 
dustries and General Electric Company. 
yr? 

Airmaid Hosiery Mills has appointed 
R. KENNETH WINTERS, formerly with 
the Dallas division of the Bureau of In- 
ternal Revenue, as comptroller and E. J. 
COLWELL, who has been with Airmaid 
two and a half years, as auditor. 

yw? 

TRUMAN F. FRY and MRS. KATH- 
RYN HUNT have joined the Clyde E. 
Ponder real estate firm at 6134 Luther 
Lane. 





LANDAUER, 


GUERRERO and SHAFER 


CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 


4801 Lemmon Avenue 


JU-9562 











For Hospitality 
Serve Coca-Cola 


Paden | Ne 
Vea 


SOTTLED UMDE® autmORIT® OF THE COCA COLe COmPany BF 


COCA-COLA BOTTLING CO., DALLAS, TEXAS 
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Film Lab Manager: Jack A. Hopper 


has been elected vice president and man- 
ager of the laboratory of Southwest Film 
Laboratory. An experienced laboratory 
technician, he has been with the firm 
since its organization in July. He was 
with Southwest Cine Laboratory for two 
and a half years. 
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The Charga-Plate Stores of Dallas have 
elected R. A. JACKSON, president; 
CLAUD WALKER, vice president; 
HOWARD G. CHILTON, secretary; and 
J. E. R. CHILTON, JR., treasurer. 


CLOUD 


Employment Service 


"The Right Person for the Right Position’ 





Since 1929 


Solve your personnel problems 
by calling... 


PR-4812 


We have Executives, Office, Sales, 
and Technical help of all kinds. 


Your use of our interviewing 
room is invited. 
MRS. NELL B. CLOUD, Manager 
Liberty Bank Building 
DALLAS 1, TEXAS 


No Cost tothe Employer 
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New Lincoln-Mercury Executives. C. B. Smith has taken over the driver’s seat 


of Greater Dallas Motors, succeeding as general manager Murray K. Bailey, who 
has resigned to enter the automobile business for himself. New officers at the Dallas 
Lincoln-Mercury dealership include: Boyce Bolton, at left in the front seat with Mr. 
Smith, sales manager; in the back seat, left to right, A. L. Spurlock, service manager; 
Charles H. Jenkins, also sales manager; Leslie Land, parts and accessories depart- 
ment manager; and Roy M. Burgoon, standing at car door, business manager. 








Covington-Minges Opens 
Sales Office for Steno 


A new, one-unit, dictation-transcrip- 
tion machine, called Steno, is being mar- 
keted in the Dallas area by Covington- 
Minges Company, which opened offices 
recently at 3608 Oak Lawn. The fully 


automatic wire machine can be operated 
by remote control over a radius of 150 
feet. 


James T. Covington is president of 
the Dallas company. His wife, Mrs. Mary 
Minges Covington, is vice president. 
Salesmen include Earl White, E. G. 
Bruce, and E. Pritchett. 





Industrial Flooring 
and Parking Lots 


Paving Continuously Since 1906 





| 111 Commerce Street 


PAVING 


Increases Efficiency 


RA-7791 


A smooth, dirt-free 
surface speeds up the 
flow of materials and 
saves wear and tear 
on equipment. Don’t 
put up with those 
muddy parking lots 
and industrial yards. 
Contact us for a free 
estimate without ob- 
ligation. 


Dallas, Texas 


ROY McKINNEY, advertising man- 
ager of the “Dallas Times Herald,” has 
been elected sergeant-at-arms of the Mid- 
west Newspaper Advertising Executives 
Association. 








Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
1225 Mercantile Bank Building 

PHONE RI-9349—DALLAS 


Alex D. Hudson James S$. Hudson 
Alex D. Hudson, Jr. 








® sound scholarship 

* cultural appreciation 

¢ self-discipline 

® community responsibility 
® poise and good manners 


Lower School 


grades 4 through 8 


College Preparatory 
grades 9 through 12 


Junior College 


first 2 years college 


Residence From Ninth Grade 


Hockaday 


DALLAS 6, TEXAS 
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Promoted by Pioneer Air Lines. Pioneer Air Lines has 
advanced Robert J. Smith, Jr., left, to assistant to the treas- 
urer; J. W. Womack, center, to assistant to the superintendent 
of stations; and John A. Russell, to Dallas manager. Mr. 
Smith, who has been assistant superintendent of stations for 
two and a half years, joined Pioneer as a transportation 





agent in Dallas in 1947. Mr. Womack joined Pioneer as a 





LEE G. GUNTER, JR., has joined the 
Dallas city agency staff of Southwestern 
Life Insurance Company. 


The Great American Reserve Insur- 
ance Company has appointed THOMAS 
R. KEESE as assistant secretary in a a 


transportation agent in Lubbock in 1946 and later became 
manager of Pioneer’s stations in Sweetwater, Albuquerque, 
and Dallas. Mr. Russell became associated with Pioneer as 
a transportation agent in 1946 at the San Angelo station, 
and later was named manager of Pioneer’s stations in Mineral 
Wells and Fort Worth. He was transferred from the Austin 
station to take over his new duties at Dallas. 








O. W. KISSEL has been appointed 
manager of Hotel Whitmore. 


Pacific Finance Company has named 


ee 2 charge of personnel and accounting pro- 

H. H. WINEBURGH, president of Tex- cedure, and R. F. WOODS as assistant 

lite, Inc., has been elected to the board of _ vice president in charge of planning and 
trustees of the Porcelain Enamel Institute. operations. 


as manager of the Dallas office JAMES 
H. RUSH, who formerly managed the 
company’s office at Longview. 





TAXINEON 


the spectacular advertising medium, 
has gone to work on 320 cabs in Dallas 


- advertisers now have illuminated, traveling spectaculars, furnishing com- 
plete Dallas coverage and millions of visual impressions at low cost! Nichols 
Brothers Cabs, Yellow Cabs, Oak Cliff Cabs and Parks Cities Cabs participate 
to bring Dallas TAXINEON. Illuminate your advertising message with TAXINEON 


in Dallas! 
(Commissionable to recognized agencies) 


For complete information in Dallas, 
Phone Don Christian—PRospect 3317 


masterbilt CORPORATION 


E. CLARK BOBBETT, PRESIDENT e 221 ST. FRANCOIS STREET e ST. LOUIS COUNTY, FLORISSANT, MISSOURI 
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Executives at Men's Store. Max J. Logan, right, manager of Andy Anderson, 
Ltd., gives a tie to his firm’s new vice president, H. W. (Herb) Anderson, who man- 
aged his own Dallas carpet company, the Floor Covering Store, for three years before 
entering the clothing business. Prior to that time, he was Southwest district manager 
for Mohawk Carpets. Mr. Logan was assistant manager of Andy Anderson before 


becoming manager last June. 








Ralph Tinkle Elecetd 
Head of Food Brokers 


Ralph E. Tinkle, W. W. Overton Com- 
pany, has been elected president of the 
Dallas Food Brokers’ Association, suc- 
ceeding W. L. Gordon, Gordon-Tarpley- 
Shearer Company. Other officers named 
to serve during 1951 are Harold E. 
Briggs, Harold E. Briggs Company, first 
vice president; Ray Pryor, Lammers-Pry- 
or-Smith Company, second vice presi- 
dent; John Rozelle, Loveless Brokerage 
Company, secretary; and Gordon Gab- 
bert, Gabbert Brokerage Company, treas- 
urer, 
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Traffic Club Names 
C. A. Johnston President 


C. A. Johnston, general agent for the 
Texas & Pacific Railway, has been in- 
stalled as new president of the Traffic 
Club of Dallas. His fellow officers are L. 
R. Perkinson, H. W. Cook, and Byron P. 
Weiler, vice presidents; and J. Norman 
Belcher, secretary-treasurer. 

ie ae 

LLOYD F. RUSH has been promoted 
from route salesman to sales supervisor 
in charge of route sales for the Charles 
E. Hires Company, makers and distrib- 
utors of root beer. 


Community Chest President. Roberi 
G. McCord, general manager of the 
Southwestern mail-order division of 
Sears, Roebuck & Company, will be the 
1951 president of the Dallas Community 
Chest. He was elected this month by Chest 
directors as successor to B. F. McLain, 
general manager of the Hart Furniture 
Company. Officers who will serve with 
Mr. McCord will be Mrs. Frank E. Aus- 
tin, Jr., Frank Heller, and E. G. Wadel, 
vice presidents, and E. E. Shelton, treas- 
urer. 
Te oe 

WILLIAM H. KATZMAN, formerly 
with the Gaston Company, Baltimore, 
and Joseph Fleischer, Syracuse, N. Y., 
has been appointed manager of the ladies’ 
ready-to-wear department of James K. 
Wilson Company. 
\\ 
Y VISUALIZATION \ 
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of 
YOUR ADVERTISING 
For MORE RESULTS! 


Whatever your Advertising prob- 
lem is, our experience of more 
than 20 years in publication and 
advertising work can help you 
get more for your advertising 
dollar. Write or telephone for an 
:ppointment. 
* 


BOOKLETS © FOLDERS © BROCHURES 
MAIL ® PUBLICATION ® RADIO 


PERRY «Advertising } 


GERALD F. PERRY ¢ 


748 Rio GRANDE NATIONAL BUILDING 
Telephone RI-5612 





























DR. WILLIAM F. MENGERT of Dal- 


American Association of Obstetricians, 


las has been. elected secretary of the Gynecologists, and Abdominal Surgeons. 
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“Serving the Southwest over Forty Years” 


HUNTER-HAYES CO. 
ELEVATORS — PEELLE MOTORSTAIRS 
Commercial and Residence 
Installation - Service - Repairs 
DALLAS HOUSTON SAN ANTONIO 
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Stewart Title Officer. Homer G. Hur!l- 
but, manager of the Dallas district office 
of Stewart Title Guaranty Company, has 
been elected vice president and a director 
of the company that serves nine Texas 
cities. He has been a director of the 
Stewart Title Company, a subsidiary of 
Stewart Title Guaranty Company, since 
May. Mr. Hurlbut, an attorney, was in 
building and loan association work for 
10 years before entering the title insur- 
ance field. 


BAKER ereiceration 
TEXAS 


REFRIGERATION & 
ENGINEERING CO. 


4030 Swiss Avenue—Dallas—TAylor 5683 














SAN 


ANTONIO 


(via Waco and Austin) 





DAILY ON THE TEXAS SPECIAL 
Lv. Dallas 7:45 am 
Ar. San Antonio 1:55 pm 
DAILY ON THE BLUEBONNET 
Lv. Dallas 9:00 am 
Ar. San Antonio 5:45 pm 
DAILY ON THE KATY FLYER 
Lv. Dallas 11:30 pm 
Ar. San Antonio 7:50 am 


PHONE PRospect 7-0311 
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UNEXCELLED RAIL FREIGHT SERVICE FROM 
BALTIMORE e BOSTON CHICAGO 
NEW YORK e PHILADELPHIA » ST. LOUIS 
TEXAS FREIGHT CO., Inc. 
RI-3472 RI-3472 
“The Blue Bonnet Route” 
For Economy Use Texas Freight Water Service 
High Gloss Labels 
That Help Sell 
Powett Printine Co. 
A Complete Printing Service 
1608 WOOD ST., DALLAS PHONE RI-9528 
G. = Dallas Kiwanis President. Ma:vin M. Initiates East-West Air Travel. Bob : a a aac 
oe a Malone, vice president of the Southwest Arndt has been named Dallas manager ¥ i 
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10N . CHRIST MAS 
MEERS CONST “ 
& RUCTION COMPANY) | 33 Conveniont. 
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om we can give valuable assistance—to YOU and YOUR architect—and et DOWNTOWN : 
construct your project with efficiency and economy. ¥ 5 
" Great National Life Building DALLAS Phone RA-2391 i LOCATIONS 
« 
e % NO. Voi eeccccccsessesses. 1409 Pacific Ave. 
e Oy Gar noessvesstsvivs an 
oe fe 
e ¥ an, ..508 N. Ervay St. 
° r on :  Rbatighoeal 8 . ue 
Customer goodwill is money in Yo Now Fon 4008 Jackson St. 
° ir Ce ae 1010 Wood St. 
° the bank. § ~ py brie — —e ¥ 
: ; <<... a ee 
: Save it by protecting your product in a ali apa n eee 
jackson an earl Sts. 
a transit with Gaylord Boxes. e+. eee 
om ° S. -: 4... 00 te alee On 
MN OR osc crSesconciosb es 17 You 
 . i No. ° PAAR EE 2 mar s. Akerd oe 
om ®& LG I ica .inscaos scokaanss 1313 Pacific Ave. 
e % No. 27 occ 1405 Federal St. 
: NO. 22 ooo eeeecceccecccsseeee 416 S. Akard St. 
pm» i DG aie san cacnacascen ..1200 Marilla St. 
am @ ¥ Ne. 26 oon NIO2 Young St. 
+4 _ eR a 2008 Live Oak 
€ g No, 26 .0.......eee.-1.-+1. 503 No. Fleld St. 
e GAYLORD BNO BT ener nenenen 2014 Main St. 
: 0 aes 2001 Main St. 
3 CONTAINER . ) o> re 
. : Yh ORPORATION \ x et ma ¥ MD seis tisecsescsnecs snes iia aiona tee 
. == — % ee ened 310 N. St. Paul St. 
ST : DALLAS, TEXAS 4 Mercentite “commerce Caregen 
: ; ..... 1500 Jackson St. 
nie BRAND RARALALARA IA SAEALALANAE 


DALLAS e DECEMBER, 1950 





J. A. Hine Purchases 
Pontiac Dealership 




























A new dealership, Hine Pontiac, capi- 
talized at $100,000, has succeeded Walls 
Pontiac Company, 808 North Harwood, 
which has been purchased by J. A. Hine, 
formerly a Pontiac dealer in Alton, IIl., 
for seven years. Mr. Hine is president 
and principal stockholder of the new 
firm. His wife, Mrs. Lillian J. Hine, is 
secretary, and H. E. Fenner is treasurer. 
Brodie Koontz, who was general mana- 
ger of Walls Pontiac, will continue with 
the new firm in the same capacity. 





J. E. JOHNSON, who has had 25 years 
of experience in fitting clothing, has 
been named head of the tailoring and 
alteration department of the new Pres- 
ton Center store of Reynolds-Penland 
Company. 

a 

STANLEY MARCUS, executive vice 
president of Neiman-Marcus Company, 
has been elected to the board of directors 
of Slick Airways. 

yor? 

FRANK CAIN of Dallas, a member of 
the law firm of Irion, Cain, Bergman and 
Hickerson, has been appointed general 
counsel of the National Used Car Deal- 
ers’ Association. 

“dee aes 

RAY E. BUTTON, reinsurance vice 
president for the Republic National Life 
Insurance Company of Dallas, has been 
named publicity director for the Institute 
of Home Office Underwriters. 











Retailers Elect Dallas Leaders. The Council of Texas Retailers’ Associations, 
representing some 30,000 retailers throughout the state, has elected three Dallas men 
to key positions. W. J. Brown, center, president of Titche-Goettinger Company, is 
the new president of the council; H. M. Tobolowsky, left, secretary of E. M. Kahn & 
Company, and retiring president of the council, is a member of the executive com- 
mittee; and H. E. Dill, right, executive vice president of the Retail Furniture Asso- 
ciation of Texas, is secretary-treasurer. Rowland Jones of Washington, president of 
the American Retail Federation, addressed a meeting of the Texas council in Dallas 
last month, at which the new officers are elected. H was introduced by Stanley Marcus, 
chairman of the board of the American Retail Federation. 






















C. ALLISON (AL) GARRETT, who 
has had 14 years of experience in the 
typography, matrix, and stereotype field 
and has been associated with Western 
Newspaper Union, has joined the sales 
and service staff of the typography firm 
of Jaggars-Chiles-Stovall. 
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Emp loyment 






CHARLES E. SIMMONS, vice presi- 
dent and general manager of the Texas 
Mid-Continent Oil & Gas Association, 
Dallas, has been named a vice chairman 
of the national oil industry information 
committee of the American Petroleum 
Institute. 
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We specialize in office, sales and 
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“Memo Lo my Executor’ 7 


With this Form Your Executor will have the 
necessary information to settle your estate 
quickly and file your death tax returns 
properly. 


For Your Free Copy Contact 
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No Cost to Employer! 


Mrs. Juanita Salter 
Owner and Manager 
Suite 903-07, Irwin-Keasler Bldg. 
Dallas, Texas 
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The President’s Report 


To Our Members: 


HE year 1950 marks the close of the first half of the 
Twentieth Century. The past 50 years have been years 
of growth and expansion for our nation, state, and city. Our 
own Dallas stands out as one of the remarkably fast-growing 
centers in the entire western hemisphere. It is with this in 
mind that | make this annual report at the mid-century mark. 
It is my belief that the annual report of any organization, 
if it is to be an aggressive, progressive, and constructive or- 
ganization, should be one forecasting the future rather than 
recalling the past. Although the Dallas Chamber of Commerce 
is proud of its achievements during the past year and of the 
work of its committees during that period, it rust concen- 
trate on what is ahead rather than what it has done if it is 
to remain active and successful. Elsewhere in this volume, 
you will find reports from the specific departments of the 
Chamber, which tell of activities during the past year; such 
as developments brought on by the Hotel Committee, the 
West Dallas Committee, the Aviation Committee, and many 
others. 

I shall emphasize in this report, however, specific recom- 
mendations for the future in Dallas. Dallas has experienced 
a phenomenal growth in population and expansion in both 
commerce and industry during the past few years and espe- 
cially during the past year; this growth shows no sign of 
abating. 

This tremendous expansion has brought great responsibili- 
ties, requiring tremendous municipal expenditures in pro- 
viding additional water, sewerage, and other essential public 
services. As a result of this, some very important projects in 
our Master Plan have been neglected or postponed because of 
the lack of funds. Nevertheless, these projects remain vital 
to the future growth of our city, and plans must be made to 
see them through to a successful conclusion. 

In starting the second half of the Twentieth Century, we 
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must make 1951 a YEAR OF PROGRESS for Dallas. Ther: 


are certain projects which must not be postponed any longer! 


These projects which [| recommend be initiated during the 


year 1951, are as follows: 


East-West Expressway. The Central Expressway projec! 
is now well on its way to completion. During 1951 the East 
West Expressway as finally recommended by the Bartholomew 


Report should be initiated. The City should acquire the right- 


of-way and begin construction. Its relation to the State Fai: 
Grounds and the Civic Center should be considered alon; 
with the other factors involved. 


State Fair Grounds. The Master Plan of the City « 
Dallas calls for acquiring additional property for the Stat 
Fair Grounds between Pennsylvania and Fitzhugh. I recon 
mend that the City and Park Board, backed by its citizenshi; 
not only acquire that area but at the same time extend th 
Fair Grounds all the way to Metropolitan Street instead « 
only to Fitzhugh. This area is needed very badly at th 
present time for parking and for expansion and constructio: 
of additional facilities. Dallas should not wait another yea 
before acquiring this property. 


Improvement of Key Streets. Along with the compl 
tion of Central Expressway and the construction of the Eas! 
West Expressway, there are additional key streets in the traffi 
system which should be widened and improved. This must b 
done immediately, for further delay will make it dificult du 
to the rapid developments taking place in Dallas. Example 
of this are the widening of Lemmon Avenue from Northwes 
Highway into Washington Avenue at Central, and the widen 
ing and extension of Washington Avenue all the way to th 
State Fair Grounds, and the widening of St. Paul Street fror 
Main Street south, and its extension through City Park con 
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necting into Ervay. There are others besides these examples. 
These street improvements will not only alleviate tra‘ic diff- 
culties, but over a period of years will prevent many deaths 
and injuries to our citizens. 


Civic Center. The property as indicated in the Master 
Plan should be acquired and construction begun on this im- 
portant program, including the new library, downtown audi- 
torlum, new city hall, and other city facilities. The Civic 
Center is of great economic importance to Dallas as well as 
of civic and social importance. Major conventions and meet- 
ings cannot be brought to Dallas in the future unless we 
provide the facilities to handle them. And it is out of the 
personnel brought to Dallas in this way, that new industries 
and new activities are begun, which result in more prosperity 
and progress throughout the city. Bonds for this project have 
already been voted. 


County Courthouse. There is no doubt that the Dallas 
County Courthouse is inadequate and unsuitable for the effi- 
cient operation of the county government. Dallas County 
needs a new courthouse. I recommend that the County in 1951 
initiate a program to replace the present antiquated court- 
house with a modern, fifteen-story, air-conditioned court- 
house. This can be done by voting county bonds to finance 
the construction of it. 


State Fair Coliseum. Bonds have already been voted to 
construct a mammoth Coliseum upon the State Fair Grounds. 
Dallas has already had to turn down many large assemblies 
of people because it lacked the facilities. This coliseum as 
planned is essential, if Dallas is to remain progressive and 
take its place of leadership in the country. 


West Dallas Development. The West Dallas program 
recently adopted should be pushed to completion, and West 
Dallas should be annexed to Dallas as soon as it is practical. 
The problem of West Dallas cannot be completely solved 
until it is annexed to the city. 


Racial Problems. The City of Dallas and its citizens 
should continue the efforts to solve any of the racial problems 
which may arise, including the Negro housing problems. 


Joint Dallas-Fort Worth Area Promotion. Dallas and 
Fort Worth should join together in promoting through na- 
tional publicity and advertising, the Dallas-Fort Worth Metro- 
politan Area which is the largest single metropolitan area in 
the entire south, with nearly one million persons. Dallas and 
Fort Worth have already found that they can work together 
on the Trinity River program, joint bids for the United States 
\ir Academy, and the Army Quartermaster Laboratory. We 
must work together on many more projects for our mutual 
benefit. 


Public Services and Utilities. Dallas must continue to 
lan and provide the necessary sewerage, water, and other 
‘acilities required in its rapidly expanding economy. We 
nust approach this problem with imagination and foresight, 
or the city is growing so fast that we must look ahead of the 
Ihysical expansion if we are to cope with its problems. 


City-County Hospital. Efforts should be made to initiate 
he early construction of the City-County Memorial Hospital. 
Jallas is already a leading medical center, but it is still in 
1eed of this important addition. We must provide hospital 
ervice to meet the needs of our rapidly expanding popula- 
ion just as we provide trafficways, utilities, and other services. 
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Southwestern Medical Center. This is another impor- 
tant project in Dallas which needs the all-out support of all 
the citizens of Dallas. I urge that the people of Dallas assist 
the Southwestern Medical Foundation in pushing this im- 
portant program into the construction stage. 


Central Park for Dallas. Dallas has the possibility of 
creating for itself a wonderful civic asset in the form of a 
huge public park to be located in the floodway between the 
levees in the Levee District. With the completion of the lakes 
on the upper Trinity watershed and the prevention of flooding 
in this area, it will be possible to beautify and landscape this 
area and make it one of the outstanding public recreation 
areas in any city in the world. We must now formulate a 
planned program to accomplish this as other developments 
make it practical and possible. 


Aviation Development. | suggest the plans for the ex- 
pansion and improvement of Love Field be carried out as 
soon as possible; and I also suggest that the City of Dallas 
cooperate with the City of Fort Worth in developing the 
Midway International Airport. The great Dallas-Fort Worth 
metropolitan area, already with nearly one million popula- 
tion, needs both of these airport facilities. We must plan now 
for the time when this area will have twice this many people 
to serve, 

These are not all the things that need to be done, but in my 
opinion they are the most important and vitally essential. 
All of them are projects which should be initiated immedi- 
ately, in 1951. It takes money to accomplish these necessary 
things. The only possible way is to provide funds by increas- 
ing the bond limit of the City of Dallas; this should be done 
at the earliest possible time and in a large enough amount 
to provide all the funds necessary. And whatever new bond 
issues are required to accomplish the completion of this 
program should be voted at the earliest possible time. 

Most of our problems and troubles today have been caused 
by lack of foresight in the past and our failure to envision 
the possibilities of our great city. This lack of imagination 
and foresight has resulted in our not providing the funds 
necessary to take care of our sound growth and expansion. 
Our citizenship must collectively have the vision and con- 
fidence to support our future by providing the necessary pro- 
gram for financing it. 

Of course, there will be a few who say that Dallas is not 
ready for all of this civic development. I say that the time for 
it is already past due. And there may be others who feel we 
should postpone the program or parts of it because of fear of 
problems that might be brought on by war. But there is 
always something to fear; if not war, it may be a depression; 
and if not a depression, it may be too high prices or too much 
prosperity. There is always something to fear, if you let your- 
self. But no individual, no group, and no community can 
expect to accomplish much if it bases its plans and progress 
to pacify its fears of anything. 

Dallas cannot afford to postpone these vital projects any 
longer. Therefore, I urge and recommend that we make 1951 
truly a YEAR OF PROGRESS for Dallas. I recommend that 
the entire membership of the Dallas Chamber of Commerce 
take the leadership in arousing in the citizenship of Dallas, 
the desire and the will to accomplish these much needed civic 
developments. 





President, Dallas Chamber of Commerce 
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MR. KATCHINSKA, right, meets MR. CRITZ. 


THE place is Dallas, Texas; time, the present. 
i. Two men are entering the doorway at 1101 
Commerce Street, a six-story building with a large sign 


in front reading, “CHAMBER OF COMMERCE.” 


One is Hugh Sawyer, in charge of membership for 
the Chamber. He is escorting a Mr. Katchinska (known 
as “H. F.” to his associates, and more familiarly as 
“Hank” Katchinska to his canasta confreres). 


H. F. Katchinska is president of Great Southern 
Plastics Corp., a nine-month-old Dallas company oc- 
cupying a newly constructed building in the Trinity 
Industrial District. Although a newcomer to Dallas 
business ranks, Mr. Katchinska is not new to Texas; in 
fact, he is from Fort Worth. 


It is a mild, sunny late-November day in Dallas, and 
Mr. Katchinska is prompted to remark that he is glad 
his plant is not located in places where the snow halts 
operations and winter is a severe handicap. Indeed, 
Mr. Katchinska appears to be well sold on Dallas as 
“the” place to be. He is very cheerful this morning. 


(This makes Mr. Sawyer cheerful, too, for Mr. 
Katchinska is a very hot prospect to become a new 
Chamber of Commerce member, and moreover, the 
kind of a member who might very well become active 
and enthusiastic. ) 


Mr. Katchinska and Mr. Sawyer take the elevator 
to the sixth floor, keeping an appointment that Mr. Saw- 
yer has made for Mr. Katchinska with J. Ben Critz, 
vice president and general manager of the Chamber. 


Previously, Mr. Katchinska had expressed keen in- 
terest in the activities of the Dallas Chamber, about 
which he had heard much favorable mention even be- 
fore coming to Dallas. So, it was arranged to take him 
on a tour of inspection of the Chamber, to let him see 
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By JULIAN STAG 


and hear for himself. This is why he is there this 
morning. 


From Mr. Sawyer, meanwhile, Mr. Katchinska has 
been brought up to date briefly on the membership 
situation, which is rather bright: 


The Dallas Chamber now has more than 4,000 mem- 
bers (exact figure as of Nov. 30—4,276), represent- 
ing a very healthy increase of 855 members added to 
the roster during the year just ending. Last Spring’s 
vigorous membership campaign proved highly satis- 
fying. 

As Mr. Critz lights a cigaret for Mr. Katchinska and 
himself, Mr. Katchinska takes in the handsome ap- 
pointments of the general manager’s office, and then 
expresses especially agreeable surprise at the modern 
board of directors’ room, as Mr. Critz begins to show 
him around. 


Mr. Katchinska agrees heartily with Mr. Critz as 
they speak of the magnificent progress being made by 
Dallas. Mr. Critz remarks that the city during the past 
year has experienced its soundest and most diversified 
growth and expansion in its entire history. He says. 
too, that the Chamber has had one of its best years 
ever in performance, and has plans for a very active 
program in 1951. 





THE INDUSTRIAL DEPARTMENT has cooperated in 
the past year with the Bureau of Business Research of the 
University of Texas on numerous projects, includ‘ne the 
revision of the Texas Manufacturers’ Directory. Studies 
were made on potential users of sand castings and gal- 
vanizing. Numerous “tailored” briefs have been prepared 
for individual companies investigating Dallas and manu- 
facturing. 
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MR. FINNEY: “Greater Dallas added 1,022 new concerns during the first 
10 months of this year—86 manufacturers, 60 wholesalers, 105 jobbers, 
brokers, distributors, sales agents, and manufacturers’ agents, 208 retailers, 
487 service and professional firms, and 76 branch offices of national firms."’ 


ET’S look in on Tom Finney,” says Mr. Critz. 
“Mr. Finney heads our Industrial Department.” 

As Mr. Critz points out, the Industrial Department 
is also on the sixth floor. Here, too, is Mr. Sawyer’s 
Membership Department, as well as the Aviation De- 
partment, handled by Bill Ware. All told, Mr. Critz 
tells the visitor, the Chamber has fifteen or sixteen 
departments. 

As they visit in Mr. Finney’s office, Mr. Katchinska 
is glad to tell them briefly about his own company. 

“We’re doing in the neighborhood of $100,000 a 
month,” he says. “You know, we opened in March. We 
manufacture plastic table covers, shower curtains, 
drapes, window curtains, plastic household items, food 
bags. Our plant is 135 by 115 feet. We sell mainly in 
the Southwest, really, anything west of the Missis- 
sippi.” 

Mr. Finney observes that Mr. Katchinska’s own 
company is typical of the way new businesses are be- 
ing established in Dallas, so well exemplified in the 
very area where Great Southern Plastics (Mr. Katch- 
inska’s company) is located, the Trinity Industrial Dis- 
trict. 

“That, as you know,” says Mr. Finney, “is the thing 
this department is primarily concerned with—helping 
new industries to establish themselves in Dallas. And 
the list of national names coming into Dallas, or of 





COMPARING NOTES on Dallas housing gains are Stewart F. Mitchell, 
right, research assistant in the Industrial Department, and David F. Robert- 
son, left, administrative assistant. The 1950 Census of Housing (preliminary 
report) indicates 141,729 dwelling units in the City of Dallas, an increase 
of 58 per cent over 1940 as compared to a 47 per cent population gain. 
In Dallas County, the gain was 64 per cent (total of 196,628 dwelling units) 
compared to a 54 per cent population rise. 


those expanding operations here, is getting longer all 
the time. 

“Our concept of the Dallas Southwest as the coun- 
try’s fastest-growing regional market is taking hold, 
and gaining attention throughout industry.” 

Warming up, Mr. Finney rattled off some recent 
examples of new industries, locating or expanding in 
Dallas: U. S. Envelope, Dresser Industries, Eastman 
Kodak, Manhattan Shirt, Burton-Dixie, John Deere 
Plow, Oil Well Supply Co. (only U. S. Steel subsidi- 
ary with headquarters in the Southwest), International 
Harvester. 

“To name only a few,” said Mr. Finney. 

Mr. Finney told him that in the first 10 months of 
1950, new concerns established and beginning opera- 
tion in the Dallas area numbered 1,022. This was a 35 
per cent increase over the similar period of 1949. 

“What was that you told me about business con- 
struction this year, Tom?” Mr. Critz put in. 

“Right here,” said Mr. Finney, picking up a sheet 
containing Dodge Reports. “Believe it or not, in non- 
residential building, that is, commercial and indus- 
trial, more floor area of construction was contracted 
for in Dallas in the first nine months of 1950 (4,774,- 
000 square feet) than in the entire year of 1949 
(3,699,000 square feet).” 

Mr. Katchinska noticed charts, folders of data and 
maps around him. Just outside Mr. Finney’s office was 
an area of filing cabinets, tables, and desks. This, he 
learned, was the Research Division, functioning with- 
in the Industrial Department. 

Since Mr. Katchinska seemed somewhat statistics- 
minded, Mr. Finney Ttffed-throuzh-some papers to ex- 
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MR. DOLBIN: “The ‘Dallas Invites You' Committee of the retail merchants’ 
association publicizes summertime activities...a thousand things to see 
and do in air-conditioned Dallas. This is one of our folders." 


plain the fact that Dallas could claim to be, in terms 
of business growth, “the better-than-250-per-cent-city.” 

This, it turned out, meant that Dallas has shown 
gains of more than 250 per cent in wholesale, retail 
and service trades, and manufacturing, roughly over 
the past decade; or between the previous and the latest 
Federal business censuses. 

At Mr. Katchinska’s request, Mr. Finney jotted 
down the percentages for him, as follows: 

Wholesale, 358 per cent gain; retail, 276 per cent; 
service trades, 252 per cent (all 1948 against 1939), 
and manufacturing, 289 per cent (value added by 
manufacture, 1947 as against 1939). 

“You've really got something to brag about,” said 
Mr. Katchinska, correcting himself, “That is, “We’.” 

Mr. Critz and Mr. Finney quickly joined Mr. Katch- 
inska in smiling when he said that. Then Mr. Critz 
suggested that maybe they'd better move along to other 
departments, even though he knew that Mr. Finney 
had just scratched the surface. 

As they were going, Mr. Finney introduced Mr. 
Katchinska to Stewart Mitchell, who is in charge of 
the Research Division. He explained that current re- 
search work includes preparation of a new edition of 
the Chamber’s elaborate industrial brochure, “The 
Dallas Southwest,” bringing the facts and figures up 
to date from the original version of 1946. 

Mr. Critz and Mr. Katchinska rode down to the first 
floor, where starting from the front door, the eye 
sweeps over rows of desks representing seven different 
departments at work. 

When Mr. Katchinska said, “Believe you could do 
with a bit more space,”’ Mr. Critz said amen to that. 
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’T. HIS is R. C. Dolbin, Mr. Katchinska,” Mr. 

Critz introduced them. “Mr. Dolbin is manager 
and executive secretary of the Dallas Retail Merchants’ 
Association.” 

Mr. Dolbin explained that the association, while 
being in form a distinct organization, is in fact a divi- 
sion of the Dallas Chamber of Commerce. Similarly, 
two other divisions or departments of the Chamber are 
also associations; one, the American Fashion Associa- 
tion, the Market Division, and the other, the Dallas 
Manufacturers’ and Wholesalers’ Association, 

From Mr. Dolbin, Mr. Katchinska learned the be- 
hind-the-scenes source of several activities which he 
had observed in the city. For example, he was inter- 
ested to learn that the retailers’ group sponsored the 
decoration of downtown Dallas streets for the State 
Fair of Texas. 

“Yes,”’ said Mr. Dolbin, “we also took an active part 
in promoting the Fair, especially Dallas Day. 

““At present, we are working with the Cotton Bowl 
Committee in promoting Special Events Week, for the 
week between Christmas and the New Year’s Cotton 
Bowl game. This has now become an annual civic pro- 
motion, in which the retailers take an active part.” 

Mr. Dolbin explained other activities of the Retail 
Department: 

This year, it conducted again its “returned goods 
promotion,” concentrated in two five-week periods dur- 
ing the year. This is an educational promotion among 
consumers with the object in mind of lowering econom- 
ical losses due to returned merchandise. 

“This is a very extensive promotion,” said Mr. Dol- 
bin, “and has been of great help to the retailers. 











RETAIL SALES in metropolitan Dallas showed a 276 
per cent gain over 1939 in the new Census of Business, 
covering 1948. Total sales for the year were $708,545,000 
Eleven per cent of the state’s retail business was done in 
Dallas. There were 5,928 establishments with 39,983 em- 
ployees. General merchandise, food, and automotive items 
accounted for more than 50 per cent of total sales. Sales 
in the metropolitan area outside the Dallas city limits 
increased 432 per cent. 
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MR. HANNON: “The Dallas metropolitan area is a more than two-billion- 


dollar ($2,197,642,000) wholesale market; there are only 15 
such areas in the U.S." 


We’ve also had gratifying cooperation from con- 
sumers.” 

The association also conducted its spring and fall 
Schools of Retailing. Additionally, it assisted the Dal- 
las Public Schools in their apprentice courses at 
Crozier Technical High School, and this fall again 
worked with the Distributive Education Division of the 
Dallas Public Evening Schools in setting up classes 
for new and prospective employees preparing for holi- 
day selling jobs. 

“Is that to train extra help?” Mr. Katchinska asked. 

“That’s right,” replied Mr. Dolbin. “These classes 
teach inexperienced people the fundamentals of sales- 
manship. Those who take the course have their names 
turned into this office. We mail the list to the members 
of our Association. This helps the merchants find help 
for the holiday season.” 

“Speaking of the holiday season,” said Mr. Katch- 
inska, “I imagine your department store people are 
getting concerned about downtown traffic.” 

Mr. Dolbin quickly agreed that that was a very 
pressing concern of his department. 

““We’re working in close cooperation with the Citi- 
zens’ Traffic Commission and the police department on 
downtown traffic and parking conditions. These affect 
the merchants and public alike. It’s a serious problem, 
but we’re making some progress. 

“As manager of the association, I have been work- 
ing as a member of the Commission and also as a mem- 
ber of the Dallas Engineering Committee.” 

Mr. Critz said, “Let’s go from retailing to whole- 
saling and manufacturing,” and led Mr. Katchinska 
to another desk. 


DALLAS e¢ DECEMBER, 1950 


HIS is Mark Hannon, manager of the Dallas 
&. Manufacturers’ and Wholesalers’ Association,” 
Mr. Critz said, presenting Mr. Katchinska. 

Mr. Critz left the two, saying he would be back 
shortly. Being a manufacturer and wholesaler, Mr. 
Katchinska was directly interested in the activities of 
the D. M. W. A. 

Mr. Hannon showed him a copy of a colorful bro- 
chure prepared earlier this year by the Dallas Manu- 
facturers’ and Wholesalers’ Association. 

“We had 35,000 copies of it produced,” Mr. Han- 
non explained. “We supplied copies to our members, 
who mailed them to their regular customers and pros- 
pective customers. These brochures reached points not 
only within the Dallas trading area, but cities in wide- 
ly scattered sections of the country.” 

Mr. Katchinska noted that the brochure told of the 
resumption in 1950 of the “General Markets” under 
sponsorship of the association. The first General Mar- 
ket was held Aug. 7 to 18. The Spring General Market 
will be held next Jan. 22 to Feb. 2. 

“We planned each market,” said Mr. Hannon, “to 
extend over a two-week period to simplify hotel accom- 
modations, and to give merchants adequate time to 
visit the wholesale and manufacturing plants to be- 
come better acquainted with the suppliers. They could 
also observe the full lines.” 

The markets had been suspended since the start of 
World War II. Response to the first post-war market, 
last August, was tremendous, Mr. Hannon explained, 
but again, war factors of a new character entered the 
picture; this time, it was the Korean fighting. 

“With many out-of-town merchants buying heavily 
in Dallas, anticipating a possible wartime shortage of 
merchandise,” pointed out Mr. Hannon, “it was diffi- 
cult to judge the actual response to our General Mar- 
ket publicity, as distinct from the ‘crisis’ type of 
orders.” 

“How,” asked Mr. Katchinska, “has 1950 been, as 
a whole?” 

“Tt has really been a prosperous year,” Mr. Hannon 
told him. “And prospects are bright for 1951. 

“Dallas products are gaining a wider and wider 
reputation, throughout the country. The requests from 
merchants from distant points showed a significant in- 
crease during the last year. 

“‘We’re receiving attention from buyers in states like 
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MR. BLACKMON: “ ‘What's Doing in Dallas’ had the third highest reader- 
ship of 101 ads in ‘Business Week’ in Study Number One of the Advertising 
Research Foundation. Our twelfth ad in this series of full pages on Dallas 
appeared in Dec. 2 ‘Business Week’. 


California, Idaho, Montana, Arizona, and Florida. 
This year, I’ve handled an increasing number of re- 
quests from factory representatives all over the coun- 
try, seeking to represent Dallas manufacturers. Also, 
there has been a big increase in requests, both by mail 
and personal visits to this office, from persons wanting 
to have various items manufactured here.” 

Mr. Critz came up, but urged Mr. Hannon to con- 
tinue. “How about your new work with the Govern- 
ment agencies, Mark?” he suggested. 

Mr. Hannon explained that the association was 
working with the U. S. Department of Commerce in 
a new arrangement on procurement information, and 
is conducting a survey on manufacturing and related 
facilities for the Naval Bureau of Aeronautics. 

“With the Commerce Department,” said Mr. Han- 
non, “we’ve agreed to act as agent in handling the 
daily Consolidated Synopsis of U. S. Government 
Procurement Information on bids for supplies and 
materials of every description. We are also keeping 
on hand for distribution to any interested concern 
the condensed weekly bulletin of awarded contracts.” 

Mr. Katchinska asked the extent of the survey for 
the Naval Bureau, and the purpose. 

“The survey,” Mr. Hannon explained, “will cover 
all types of manufacturers, machine shops, and ma- 
terial fabricators. We are sponsoring a program in an 
endeavor to secure for Dallas County concerns, no 
matter how small or large, sub-contracts on defense 
contracts. The survey will be all-inclusive; that is, it 
is not confined to the interests of any one branch of 
national defense, or any one type of fabricator or 
manufacturer.” 
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EXT stop for Mr. Critz and Mr. Katchinska was 

to the rear of the first floor, where Clifton Black- 
mon turned from his typewriter to greet them, and 
pulled up extra chairs. 

Mr. Katchinska could see, from various framed 
certificates on the wall, from a stack of magazines 
nearby, from the nature of the miscellany of papers 
and publications on the desk, and from other unmis- 
takable earmarks of the department, that this was the 
realm of the quill and the scroll, or, in modern lan- 
guage, the Chamber’s publicity and advertising de- 
partment. 

Mr. Katchinska, noticing a copy of the November 
issue of DALLAS Magazine on Mr. Blackmon’s desk 
commented favorably on the cover design. 

“As you know,” Mr. Critz interposed, “Cliff Black- 
mon is the editor of DALLAS. This year, DALLAS 
took first award as best Chamber of Commerce pub- 
lication in the country. And that’s happened twice 
before, in 1947 and 1948.” 

Mr. Blackmon, looking pleased, nevertheless 
changed the subject. 

“T noticed you were talking to Mark Hannon, Mr. 
Katchinska,” he said. ““You may be interested to know 





MAKEUP of December issue of DALLAS Magazine is being checked by 
Horace Ainsworth, right, editorial assistant, and Maurice 
D. Bratt, advertising assistant. 
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MR. McHALE: “DALLAS Magazine this year took top prize in the national 
competition held by the American Chamber of C ce Executives for 
Chamber publications. This is the third time DALLAS has been first.” 





that the December 2 issue of ‘Business Week’ Maga- 
zine contains a full-page ad in our ‘What’s Doing in 
Dallas’ series dealing with Dallas as a diversified 
market, and reporting on the Dallas Manufacturers’ 
and Wholesalers’ Association.” 

Mr. Katchinska said he had been following the 
series with great interest, and had received some flat- 
tering comment on the ads from business contacts in 
Ohio. 

“How many ads,” he asked, “have you had so far?” 

Mr. Blackmon called his attention to a row of easel- 
type cards, lined up on top of a magazine-and-news- 
paper filing rack against the wall. They contain re- 
prints of the “What’s Doing in Dallas” ads, framed 
in an “As advertised in ‘Business Week’ display.” 
There were twelve in all. 

Touching on the thinking behind the advertising 
idea, which has received comment for its originality 
in national advertising trade magazines, Mr. Black- 





PUBLICITY ON the activities of the Dallas Chamber of 
Commerce in 1950 was abundant. Statistically, the picture 
was; 398 stories in Dallas newspapers, or 4,271 inches; 
62 photos; 26 editorials, or 237 inches; 15 newspaper 
advertisements promoting the Chamber, including fal 
page paid for by Sanger Brothers in behalf of membership 
campaign; 80 stories in Texas newspapers outside Dallas, 
or 815 inches; 8 photos, and 7 editorials, or 77 inches. 
The Publicity Department published a new city map 
with pictures and general information on Dallas; pub- 
lished a new edition of the general information folder on 
Dallas; published a 1950 edition of ‘Key to Buying in 
Dallas;” and is at work on the 1951 edition. 
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mon said the key motivation for the editorial treat- 
ment was this: 

“Dallas is news.” 

By way of elaboration, he cited examples of stories 
about Dallas in national magazines, and mentioned 
the new Warner Bros. movie, “Dallas,” starring Gary 
Cooper and Ruth Roman. 

“In other words,” said Mr. Blackmon, “the name 
of Dallas has become newsworthy, and appealing, be- 
cause of the personality of the city and the things it 
is doing. Our advertising helps to keep Dallas newsy, 
and at the same time, recognizes the fact that Dallas 
is making news. Hence, we’re using our page in 
‘Business Week’ to tell the story.” 

Striking publicity was given Dallas, Mr. Katchinska 
learned, in magazines of national and regional circu- 
lation, such as “Life,” “Look,” “Collier’s,” “Fortune,” 
“Time,” and “Pageant.” The city has been publicized 
in trade, business, and technical magazines and in 
company publications through special articles and 
photographs prepared by the Publicity Department or 
through information furnished by the department. 
These Dallas stories have appeared in such publica- 
tions as “Southwest Furniture News,” “Southern Ad- 
vertising and Publishing,” “Buick Magazine,” “South- 
ern Florist & Nurseryman,” “Model Railroad Dealer,” 
“The Home Office” of the Metropolitan Life Insurance 
Company, “The Volunteer” of the Volunteer State Life 
Insurance Company, “Civitan Magazine,” “Motor 
News,” and “National Used Car Dealers’ News.” 

Mr. Critz took a hand in the conversation again. 

“Here’s the other half of the team that gets out DAL- 
LAS,” said Mr. Critz, introducing Tom McHale, ad- 
vertising manager of the magazine. 

Mr. Katchinska asked: “What kind of circulation 
does your publication have, Mr. McHale?” 

“Primarily, we cover the membership of the Cham- 
ber. Membership automatically carries a subscription 
to DALLAS with it. Additionally, DALLAS is circu- 
lated nationally to a list of some 1,500 industrial 
leaders in the North, East, on the West Coast, and else- 
where. 

“Complimentary subscriptions are also extended to 
public libraries, universities, Chambers of Commerce 
in all parts of the country. Advertising agencies, pub- 
lic relations firms, and editors are also covered. 

“Thus, DALLAS is used not only to inform our g 
business community but also#=a=vehicle for 
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MR. JENKINS: “Yes, foreign trade is necessary, and necessary to Dallas. 
... Dallas is an ideal site for an International Trade Fair.” 


the message of Dallas as a center of opportunity to a 
widespread, important readership.” 

“How large an appropriation, Mr. McHale, does 
the Chamber provide for the support of DALLAS 
Magazine?” 

“As a matter of fact,” Mr. McHale explained, 
“DALLAS is entirely self-supporting. Its prestige as a 
well-read medium has become so great in recent years 
that we are able to obtain enough advertising patron- 
age to cover all costs of publication. 

““As you may know, DALLAS has on several occa- 
sions received awards in national competitions as an 
outstanding example of a Chamber of Commerce 
periodical.” 





—— 


DALLAS, WITH 8 per cent of Texas’ population, had 
14 per cent of the state’s total manufacturing, in the 
1947 U. S. Census of Manufactures (latest issued). A 
gain of 289 per cent was made by Dallas County from 
1939 to 1947 in value added by manufacture. Dallas 
outranked all industrial areas except Houston in dollar 
value, and only Fort Worth was higher on a percentage 
basis. Ranking industry groups were food, apparel, chem- 
icals, printing, fabricated metal products, and electrical 
machinery. 

Metropolitan Dallas ranked first in the Southwest, in 
the Census of Manufactures, in apparel, printing, leather 
and leather products, and electrical machinery. Dallas 
had, as measured by value added by manufacture, 55 per 
cent of the electrical machinery industry of Texas, 42 
per cent of the apparel, 33 per cent of the furniture and 
fixtures, 27 per cent of the fabricated metal products, 
24 per cent of the paper and allied products, 21 per cent 
of the printing and publishing, 19 per cent of the textile 
mill products, 18 per cent of the food and kindred 
products, and 18 per cent of the instruments and related 
products industry. 








OCOSELY, Mr. Critz said to Mr. Katchinska, 

“Let’s switch over to the ‘Se habla espafiol’ de- 
partment.” 

He was referring lightly, in using the familiar 
Spanish phrase, to Roy Jenkins’ Foreign Trade De- 
partment, a large amount of whose activities concern 
betterment of trade between Dallas and Mexico, and 
other Latin-American as well as European countries. 

Mr. Jenkins spoke enthusiastically of foreign trade 
in general in the U. S. business picture, and of the 
growing importance of Dallas as a center for inter- 
national commerce, particularly with respect to Mex- 
ico and South America. 

“In fact,” Mr. Jenkins vouchsafed, “Dallas would 
be an ideal site for an International Trade Fair, in 
view of Chicago’s success with its 1950 international 
fair and Dallas’ own experience with its annual fairs. 
You might say Dallas has a flair for fairs. And its 
geographical situation as the Southwest regional hub 
and its ‘gateway’ proximity to Latin-American mar- 
kets make it logical for an international exhibit.” 

Mr. Katchinska said he believed Mr. Jenkins had a 
good argument. His own plastic products, he felt, 
would be right at home at such an exposition. 

“Have you had much direct interest in Dallas from 
abroad this year?” the visitor inquired. 

Mr. Jenkins told of some interesting visits to Dallas 
by foreigners studying trade possibilities. His depart- 
ment supplied information and helped provide Texas 
hospitality. 

Two typical examples were the visits from Sweden 
of Arne S. Lundberg, undersecretary to the Swedish 
Ministry of Transport, and from Italy of three repre- 
sentatives of the National Institute of Foreign Trade. 

The Chamber’s Foreign Trade Department played 
host to 25 Asiatic students at a dinner. Other guests 
at this affair included representatives of the State De- 
partment, Voice of America, “New York Herald- 
Tribune,” “The Dallas Morning News,” and “The 
Daily Times Herald.” 

“You might be interested to know,” Mr. Jenkins 
went on, “that last August the Mexican picture maga- 
zine, ‘Todo,’ corresponding roughly to ‘Life’ in the 
U. S., had a number of pages of story and pictures 
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MISS LITTLE: “This type of work is interesting, if you are interested in 
your town and what is going on.... City maps, highway maps, 
vacation literature are distributed.” 





dealing with Dallas. This department was instru- 
mental in arranging introductions and contacts be- 
tween a special editor of “Todo’ and local Dallas 
manufacturers and wholesalers, and providing photo- 
graphs.” 

During the year, Mr. Jenkins related, the Foreign 
Trade Department has been compiling an indexed 
card file of foreign exporters. This will supplement 
the department’s existing file on foreign importers. 

“T can see,” Mr. Katchinska commented, “how that 
could become a valuable asset to Dallas business in- 
terests. By the way, do you receive any quantity of 
mail from foreign points?” 

“Yes, quite a bit,” replied Mr. Jenkins. “I’ve got 
those figures right here.” His secretary supplied the 
folder he wanted. 

“Of course,” Mr. Jenkins pointed out, “world con- 
ditions have affected the foreign trade picture, and in 
consequence our mail isn’t what it might have been. 
Even so, we received over 300 letters from outside the 
country, including 96 from Mexico. We made 219 
translations of foreign-language mail.” 





of 432,927, an increase of 46.9 per cent. The population 





per cent, or 2,895 persons per month in the decade. 
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four “island” cities is 471,127. Population gain averaged 
month in Dallas County in the decade from 1940 to 1950, and 1,150 persons > —<—— 
per month in the city of Dallas. Dallas and Fort Worth (metropolitan) have 
a combined population of 971,564, making this the largest integrated metro- 
politan market area in the South or Southwest, a gain over 1940 of 55.7 


EAR the Foreign Trade Department is the area 
| comprising the Information Department, where 
particular prominence is given to a wide assortment 
of folders and maps full of travel information. There 
are also various reference books. 


Mr. Critz introduced Mr. Katchinska to Miss Jay 
Little, who sits at a desk behind a counter. There is a 
constant stream of callers every day, wanting answers. 


“What kind of answers?” asked Mr. Katchinska, 
and Miss Little gave him a vivid illustration. At the 
very beginning of this year, 1950, in fact, Jan. 2, the 
Information Department was asked this one: “When 
will tickets for the 1951 Cotton Bowl game go on 
sale?” 


Laughing, Mr. Katchinska said, “I see what you 
mean.” 


Handing him an illustrated map, street guide and 
illustrated folder on Dallas, Miss Little said that is 
one of her most useful giveaways. People are con- 
stantly asking for something to help them find their 
way around Dallas. 


“Getting back to dates, that’s a big item for the In- 
formation Department,” she continued. “Inquiries 
keep coming in for such dates as: Grand Opera, Sports 
Show, Starlight Operetta, State Fair, football sched- 
ule, where and when to get tickets for this or that, 
opening and closing of Margo Jones’ Theater ’50 
(soon to be Theater ’51), etc.” 


The Information Department handles questions, 
questions, questions, as the phone rings, rings, rings. 


“But it’s interesting,” said Miss Little, “especially 
if you are interested in your town and what’s going 
”° 
on. 


Other types of questions: Who is Dallas’ Congress- 
man and what’s his Washington address? Does he 
have a Dallas secretary? What are the names of the 
women’s clubs in Dallas? Where can we hold a com- 
pany party? What’s the population? What is the coun- 
ty seat of Schleicher County? And who is the Secre- 
tary of Interior? 


“Comes Spring, and Dallasites become vacation 
minded, and this department is called upon for map 
routings, names of hotels, tourist and names 
of guest ranches,” Miss Little added? 





DALLAS COUNTY bas a population of 612,318, a gain of 53.6 per cent, AX ca 
with a density of 685.7 persons per square mile, making the Dallas metro- 1): 
politan area the most densely populated in the state. Dallas has a population BA | 
Dallas plus the 
780 persons per 
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MR. BLACK: “The Texas and Southwestern Cattle Raisers’ Association will 
hold its first convention since 1919 in Dallas when it meets here next March 
12 to 14. Many state, regional, and national conventions 
are on the 1951 calendar." 


\ R. CRITZ remarked that Dallas is getting to be 

quite a convention city. For this story he left 
Mr. Katchinska with Z. E. Black, who heads the Con- 
vention Department. 

Mr. Black produced some figures which captured 
Mr. Katchinska’s attention. 

“Twelve million, one hundred and fifty thousand 
dollars,” said Mr. Black. “That amount was left in 
Dallas business channels by 270,000 people who at- 
tended 1,650 conventions, sales meetings, coopera- 
tive marketing periods, and similar events in Dallas 
in 1950. 

“This was the largest number of conventions in the 
history of Dallas.” 

Mr. Katchinska was curious as to how the dollar 
amount is arrived at, and Mr. Black explained that 
it is on the basis of an average stay of three days and 
$15 daily expenditure per person. 

“Do you include the State Fair attendance in your 
figures, Mr. Black?” 

“No, sir. And that does not include football games 
or out-of-town visitors at the Metropolitan Opera or 
the summer-long Starlight Operetta.” 

“T imagine Dallas gets a lot of sales conventions.” 

“That’s correct. Dallas is the Southwestern leader 
in regional sales conventions. But nearly 50,000 per- 
sons attended the many market periods staged by the 
American Fashion Association, Dallas Manufacturers’ 
and Wholesalers’ Association, three Gift Shows, the 
Southwest Men’s Apparel Club, and the Southwest 
Shoe Travelers’ Association, each lasting about five 
days.” 

“How about national conventions?” 
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“We did well on that score, too. There were 29 
conventions that were national or international in 
scope held in Dallas in 1950. 

“Some of the larger of these were: American Society 
of Heating and Ventilating Engineers, which had the 
second largest attendance in the entire 56 years’ his- 
tory of this society, American Farm Bureau Federa- 
tion, American Association for Health, Physical Edu- 
cation and Recreation, Civitan International, Tele- 
graph Delivery Association, National Oil Mill Super- 
intendents’ Association, Delta Kappa Gamma, Na- 
tional Used Car Dealers’ Association, American So- 
ciety of Technical Appraisers, American Institute of 
Park Executives, Symphony Orchestra Managers’ As- 
sociation, and All-American Jersey Cattle Club.” 

“That’s a pretty impressive list, Mr. Black.” 

Long-range work, Mr. Black explained, is neces- 
sary to obtain national conventions for Dallas. Thirty 
already are on the calendar for dates in 1951, 1952, 
and 1953. 

“One that’s coming up fairly soon is that of the 
National Collegiate Athletic Association, coinciding 
with the meeting here of the American Football, Base- 
ball and Track Coaches’ Association, Jan. 10 to 13.” 

“How does your department function, Mr. Black?” 

“The Convention Department assists convening 
groups in choosing suitable dates and makes hotel 
reservations for many groups and individuals. On 
dates of heaviest congestion, it cooperates with the 
Dallas Hotel Association in the operation of a Hous- 
ing Bureau, to which the various hotels refer visitors 
unable to secure rooms. They are in turn referred to 
private homes listed with the bureau. 

“The department has assisted many conventions 
along such lines as registration, publicity, program 
suggestions, and the handling of exhibits and housing. 

“We are eager to assist any Dallas Chamber of 
Commerce members who are considering inviting con- 
ventions in their own fields to select Dallas. We will 
give them full assistance in their invitation campaign.” 
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MR. TOBOLOWSKY: “My department serves as the purchasing agency 
of the Chamber, handling the requirements for all departments.” MRS. 
BOSWELL: ‘The monthly financial reports reflect clearly the 
detailed operations of the Chamber.” 


\ R. CRITZ re-appeared, and suggested that he 
L¥H and Mr. Katchinska go to the second floor. 
“That’s where our financial affairs are watch-dogged,” 
Mr. Critz explained. 

Mr. Katchinska was interested to notice, as they 
entered the door to an open area of various desks, the 
PBX switchboard, where Chamber of Commerce tele- 
phone calls are handled. 

This PBX board, as he later learned, contains 12 
trunk lines and 40 stations, serving departments 
throughout the building. Two new trunks and eight 
stations have been added in 1950 in an effort to 
accommodate the heavy flow of telephone traffic. 

“But in spite of that,” Mr. Critz remarked to the 
visitor, “‘we’ve had many times when all the lines 
were tied up. Incidentally, no exact count has been 
made of the incoming and outgoing calls, but the best 
vuess of the operators would be something over 500,- 
000 total calls this year. That’s probably conserva- 
tive.” 

Mr. Katchinska met Sam Tobolowsky, who is in 
charge of the Financial and General Office Depart- 
ent, and Mrs. Velma Boswell, the cashier. As he 
‘as shown through, he was also introduced to others 
‘n this department’s staff, including Mrs. Pauline 
loster and Mrs. Elizabeth Truitt, who operates the 
| BX board. 

“Sam,” Mr. Critz said, “wonder if you could give 
‘Ir. Katchinska a once-over lightly on the Chamber’s 
:t-up_on finances. We’re hoping that Mr. Katchin- 
: <a’s firm, which has just got going in Dallas, may be 
| 2rsuaded to, er, contribute to the cause.” 
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Mr. Katchinska smiled at the inference, quipping, 
“Well, you may have to twist my arm.” 

“First off, Mr. Katchinska,” Mr. Tobolowsky be- 
gan, “the Chamber’s sole source of revenue is dues 
from members. And we’re certainly going to welcome 
more money from that source. 

“Expansion of the Chamber’s activities in 1950 
actually strained the tight budget made at the begin- 
ning of the year. This means that additional revenue 
will have to come from new members and from larger 
subscriptions from our present membership. 

“This is particularly urgent in view of the expan- 
sion plans now under consideration.” 

Mr. Katchinksa remarked that the growth of Dal- 
las, and continued prospects of an expanding national 
industrial picture, seemed to him to mark 1951 as a 
most opportune year to expand the Chamber’s pro- 
gram. “It will pay off, I’m sure,” he said. 

Going into the workings of his department, Mr. 
Tobolowsky explained: “Like other well operated 
businesses and organizations, the Financial Depart- 
ment prepares a budget for the following year at the 
end of each year. 

“This requires a detailed study of current opera- 
tions and an attempt to anticipate conditions during 
the next 12 months. In the light of this study a budget 
must be prepared to allocate fairly the anticipated 
revenue in accordance with the wishes of the Finance 
Committee and the Board of Directors. 

“As Mr. Sawyer or Mr. Critz may have told you, 
the Chamber had a successful spring membership 
drive this year. That means that our income for 1950 
will run over that for 1949. But, as I was just saying, 
our present and future expansion plans require still 
more revenue. We have had to hold expenditures to 
a minimum.” 

Mr. Katchinska asked if the department kept up a 
current picture of financial operations, and how this 
was handled. 

“Yes, sir,” Mr. Tobolowsky told him. “We prepare 
monthly reports on finances, which reflect plainly 
and clearly the detailed operations of the Chamber, 
so that the officers, directors, and members of the 



























MR. STANLEY: “Great strides have been made in moulding various factors 
of the Dallas Market into a strong organization. ...Buyers are looking in 
increasing numbers to Dallas as the source of supply 
for fashion-right merchandise.” 


Finance Committee may see at a glance what is going 
on. These reports contain balance sheets, operating 
statements of the Chamber and of DALLAS Maga- 
zine, breakdowns of monthly and cumulative expendi- 
tures by departments, and comparisons with the 
budget similarly broken down. 


“Any deviation from the budget is readily appar- 
ent. Departmental figures are usually in line with the 
budget but unanticipated expansions and unforeseen 
special expenses necessary to the Chamber’s opera- 
tions bring on financial problems.” 


The Chamber’s mailing and printing of letterheads, 
forms, etc., are handled in the Financial Department. 
This operation is on the fifth floor, directed by Mrs. 
Ruby Allen, assisted by Mrs. C. N. Reid. 


“Tt might give you an idea,” Mr. Tobolowsky said, 
“when I tell you that during 1950 this department 
handled 110,112 pieces of incoming mail and 485,- 
814 pieces of outgoing mail.” 


“T imagine,” said Mr. Katchinska, “that occasion- 
ally the Chamber would be raising special funds for 
civic purposes?” 

“That’s correct,” Mr. Tobolowsky affirmed. “Spe- 
cial funds for certain specific purposes were raised 
during 1950. The largest of these was for the enter- 
tainment of some 65,000 4-H Club and Future Farmer 
boys and girls attending the State Fair of Texas. 


“These funds were handled in the Financial De- 
partment, and reports furnished to the committees 
handling them.” 
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\ R. CRITZ said, “Think of Dallas...and you 
LV think of beautiful girls.” He and Mr. Katchin- 
ska were having a drink of water from a bubbling 
cooler. 

“This next department reflects the fact that Dallas 
women are the best-dressed in the land,’’ Mr. Critz 
continued. “This is the American Fashion Associa- 
tion, which we call ‘the Market Division’ of the Cham- 
ber. Henry Stanley heads the department.” 

Mr. Katchinska learned with some surprise from 
Mr. Stanley that the division’s membership includes 
representation from 20 different states. In fact, 51.6 
per cent of its membership is from outside Dallas. 

Because the Market Division is an organization of 
manufacturers’ agents selling women’s and children’s 
apparel in the Southwest, and because of the growing 
importance of Dallas as the regional marketplace in 
the fashion field, clothing manufacturers throughout 
the country value membership in the Chamber-spon- 
sored American Fashion Association. 

“Tn fact,” said Mr. Stanley, “many manufacturers 
today rate the Dallas market third in importance in 
the entire United States. Our association includes 43 
members from New York, and nine from California.” 

Two independent groups joined the American 
Fashion Association during the past year, the Blue 
Bonnet Exhibitors and the Southland Exhibitors. 

“Addition of these two fine organizations,” Mr. 
Stanley commented, “with many of the nation’s out- 
standing lines of women’s and children’s apparel 
helped to make the Market Division one of the strong- 
est groups of its kind in the United States.” 

Mr. Katchinska asked: “What are the main activi 
ties of your group, Mr. Stanley?” 

“Our markets,” Mr. Stanley answered. “We hav: 
four markets a year. Here, are shown not only th: 
scores of popular Dallas-made lines, but also hun 
dreds of nationally advertised lines. Buyers who onc: 
found it necessary to go to New York and the We: 
Coast markets now find the lines they want to see ii 
Dallas.” 

“Do you have many buyers in town?” , 

“Well, during the October market, just severa 
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MR. GOODSTEIN, left: “The Transportation Department this year has re- 
ceived and filed 21,404 tariffs and supplements making changes in rules, 
rates, and general regulations."’ At right is F. E. Rice, 
chief clerk, Transportation Department. 






weeks ago, we had about 5,000 buyers, which was 
also about the average for our three previous mar- 
kets, held in January, June, and August. The October 
market listed 1,189 lines of apparel under 25 major 
classifications. Buyers came not only from through- 
out Texas, but 18 other states and Panama.” 

Mr. Stanley picked up a copy of a magazine with 
an attractive cover. The title read, “American Fash- 
ions.” 

“Prior to each market,” he told Mr. Katchinska, 
“the American Fashion Association publishes an 
issue of this magazine. Copies go to 10,000 rated 
accounts throughout the trade area. There were 128 
pages in the October issue.” 


tz. fact-finding safari led Messrs. Critz and 
Katchinska to their next stop, the Transportation 
Department on the fourth floor, where Sam Good- 
stein, manager of the department, presented a picture 
f matters relating to rail, truck, and airlines, and 
ther forms of transportation. 

“Of course, you know, Mr. Katchinska,” Mr. 
yoodstein prefaced his remarks, “that Dallas is quite 
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an important center for railroad and trucking activi- 
ties and airline traffic. Transportation is of key im- 
portance in a city that is a regional distribution and 
wholesaling market, as Dallas is.” 

Mr. Katchinska agreed, pointing out that his own 
company’s selection of Dallas as headquarters was 
influenced by this factor, since the Great Southern 
Plastics Corporation ships its products over a wide area 
in the Southwest and beyond. 

“Looking at the traffic and transportation situation 
for 1951,” Mr. Goodstein said, “the bright spot on 
the horizon is the fact that the rail lines are doing 
everything possible to increase their ownership of 
boxcars, gondola cars and other equipment, and com- 
mon carrier motor freight lines are also adding to 
their rolling equipment to take care of increased 
movement of all commodities. 

“On the same horizon there is, however, another 
but darker picture; namely, the request of railway 
employees for further increases in salaries, which, it 
was hoped by the general public, would not occur for 
some time. 

“Tt, of course, follows that in the event the in- 
creases are granted, in the normal procedure requests 
may be asked of the Interstate Commerce Commission 
for further increases in rates to offset increased ex- 
penditures due to the employees’ demands.” 

The Transportation Department, Mr. Goodstein 
pointed out, compiles data on rates, rules, and regula- 
tions, and provides information on these and other 
matters to firms requiring it. 

“For example,” said Mr. Goodstein, “in the past 
12 months, we furnished 391 routes upon request. 
We furnished information other than rates in 743 
cases. We mailed out 47,489 letters, covering a wide 
variety of matters serving to keep the business inter- 
ests of Dallas fully informed.” 

“Do you participate at all in transportation matters 
of general interest, Mr. Goodstein, such as the Texas 
Industrial Traffic League?” Mr. Katchinska asked. 

“Yes, we do. We carry a membership in the Texas 
League and also in the Southwestern Industrial Traf- 
fic League and the National Industrial Traffic League. 
I myself try to keep up with the general developments 
in the transportation field by attending meetings. I 
counted 42 that I have attended in the past year. 

“Another thing: Working with the Chamber’s In- 
dustrial Department, this department has prepared 
many analytical presentations on rates from Dallas 
and other points by various modes of transportation 
for use in showing the advantages of a Dallas location 
to industries that might be influenced in establishing 
here.” 
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MR. HUFFMAN: “A large part.g 


ork of entral Highway Com- 
mittee is carried on thro ive sub . Each has been 
assigned a hj n the Dallas $s its - 
— ew 


. E. HUFFMAN will be visited next,” said 

is Critz. “He is manager of our Highway 

Department. Or have you had enough facts and fig- 
ures thrown at you for one day?” 

But Mr. Katchinska said he was enjoying it, and 
urged that they press on in the cause of further en- 
lightenment and edification. 

He remarked, “I wonder how many people in Dal- 
las have any concept of the great variety of activities 
and the big job you are doing at the Chamber under 
this one roof?” 

From Mr. Huffman the visitor learned that the High- 
way Department’s primary interests in the past 12 
months included such developments as: 

Central Expressway; Daingerfield-Dallas and Tyler- 
Dallas highways; the proposed East-West Expressway 
in the city; and the proposed Dallas-Fort Worth 
Expressway. 

Regarding the East-West Expressway, as outlined 
by Mr. Huffman, this was the situation: During the 
year a special East-West Expressway Committee of 
the Chamber was appointed for the purpose of co- 
operating with city, county, and state officials during 
the period of preliminary studies, to determine the 
proper location for the expressway through Dallas. 

This committee, joined by other citizen groups, 
under the leadership of Woodall Rodgers as chair- 
man, has already made several bus trips over the city 


e— 
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to study the different locations that have been sug- 
gested for the route. 

“I’m glad to say,” Mr. Huffman added, “that the 
two-year urban expressway program recently approved 
by the Texas State Highway Commission contained an 
item of $1,500,000 for the East-West Expressway con- 
struction.” 

Mr. Katchinska asked: “How is your department’s 


work through subcommit- 


“That’s exactly what we do,” Mr. Huffman con- 
firmed. “For example, during the present year, our 
Central Highway Committee placed special emphasis 
on pushing development of the Daingerfield-Dallas and 
the Tyler-Dallas highways. So the two subcommittees 
for these highways have been the most active.” 

Mr. Katchinska, pointing out, with a slight clearing 
of the throat for dramatic effect, that he was formerly 
a resident of Fort Worth, said he was curious about 
plans for a new expressway between the two cities. 

“Back in July,” Mr. Huffman related, “with the 
Chambers of Commerce of both Dallas and Fort Worth 
as sponsors, a group of 10 Dallasites and 14 Fort 
Worthers met at Austin for a hearing before the High- 
way Commission. 

“They jointly presented a request that the commis- 
sion authorize an early location survey for the inter- 
city expressway, and later held a meeting to discuss 
mutual problems of the two cities. Now, the two groups 
are keeping in touch for combined action in support of 
any project that will benefit the fast-growing Dallas- 
Fort Worth metropolitan area.” 

Mr. Katchinska asked: “Does your work entail 
traveling at all, Mr. Huffman?” 

“Yes, it does. During the year, the Chamber of 
Commerce Highway Department was represented at 
the U. S. Highway 77 Association meeting at Cam- 
eron; National U. S. Highway 80 Association meeting 
at El] Paso; U. S. 75 Highway Association meeting at 
Fairfield, and at meetings of U. S. 67 Big Bend Trail 
Association at San Angelo and Marfa. Officials from 
Mexico attended the latter two meetings, since discus- 
sion concerned extension of U. S. 67 from Ojinaga to 


Chihuahua City.” 
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MR. WARE: “In just 40 years Dallas has reached top in aviation transporta- 
tion... . The Dallas Chamber has been consistent in its efforts to help bring 
about this desirable situation.” 


4, f R. CRITZ said, in a quoting tone: “Onward and 
\ upward—we’ll take the elevator back to the 
sixth floor, where you will meet Bill Ware, whose mind 
is on higher things. He is in charge of our Aviation 
Department.” 

Mr. Katchinska, falling into the idiom, replied 
readily, “Let’s take off!” 

Mr. Ware, for a while, sounded a little like the late 
Robert Ripley, he of the astonishing lore. 

“Dallas air-minded?” asked Bill Ware rhetorically. 
“Well, let’s see. In 1910, the city of Dallas had a popu- 
lation of 92,104. In March of that year, Otto Brodie 
flew to a height of 30 feet above the ground at Fair 
Park to become the first person to fly in Dallas. One 
person out of 92,104! 

“Now, the latest Civil Aeronautics Board (CAB) 
figures available reveal that 413,076 persons boarded 
commercial airlines in Dallas in a year, and our city 
population is 432,805!” 

Mr. Katchinska displayed mounting interest. Mr. 
Ware had a memorandum before him. 

“Our aviation position in the Southwest is equally 
istounding,” he went on: “Think of this: Dallas had 





AIR MAIL originating in Dallas has shown a tremendous 
increase in the past 10 years. Figures for 1940 were 223,337 
pounds of air mail originated against 638,814 pounds in 
1950—first 10 months. This is a 186 per cent increase. 
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more airline passengers than the combined total of 
Houston and New Orleans. 

“And in Texas, here’s how phenomenally Dallas’ 
predominance stands out. In the annual period, Dallas 
boarded more passengers than all the following cities 
combined: Fort Worth, El Paso, San Antonio, Houston, 
Galveston, and Beaumont-Port Arthur!” 

As Mr. Katchinska whewed a soft “Whew!” Mr. 
Ware continued confidently: “The calendar year 1950 
is going to set an even more impressive record. We 
estimate Dallas will have provided the airlines with 
an all-time high total of 483,776 enplaning passengers, 
when the figures are compiled. 

“Based on CAB figures, we have more people that 
fly per capita than any other city in America.” 

Mr. Katchinska asked: “How about Love Field? 
I’ve been hearing things about another airport nearby. 
I believe it’s called an ‘international’ airport?” 

With a knowing smile, Mr. Ware said: “Love Field 
is being improved. Some contracts have been let and 
more are to follow soon. The city’s Master Plan is being 
followed in the most logical sequence. The end of 1951 
should see our municipal airport without peer in the 
Southwest.” 

Mr. Katchinska inquired about the activities of the 
Aviation Department’s director. 

“These range from contact with the Federal Govern- 
ment to work with private airplane owners. The Avia- 
tion Department has worked with Civil Aeronautics 
Administration (CAA) offices in Austin, Fort Worth, 
and Washington on Dallas aviation matters. 

“I attended a conference on airport management 
and operations at the University of Oklahoma. I made 
an appearance at a hearing held by the CAB in Laredo, 
Texas, on behalf of the service being rendered Dallas 
by Trans-Texas Airways. The Chamber helped sponsor 
the All Women’s Air Race from California through 
Dallas to South Carolina.” 

Mr. Katchinska asked how private flying was com- 
ing along in Dallas. The question obviously pleased 
Mr. Ware. 

“Final figures,” he replied, “will undoubtedly show 
that Love Field ranked first in the nation in 1950 in 
the number of private airplane operations. Incident- 
ally, it is remarkable, in view of the population com- 
parisons, that Dallas County ranks third in the nation, 
behind Los Angeles County and Cook County (Chi- 
cago) in number of private and corporation owned 
airplanes.” 




















MR. MILLER, left: “The frenetic pace of Washington life was accelerated 
even more during 1950." At right, Robert J. Smith, vice president 
of the Dallas Chamber of C ce. 





S MR. CRITZ rejoined them, Mr. Ware started to 

say, “The proposed Air Force Academy is of 

interest to —,” but the Chamber’s general manager 
broke in. 

“Bill,” said Mr. Critz, “I’d like for Dale Miller to 
iell Mr. Katchinska about that. He’s in town from 
Washington, and he’s to meet us in my office in a 
minute.” 

Mr. Critz explained to Mr. Katchinska, as they 
went, that he was speaking of the man who is in charge 
of the Washington office of the Dallas Chamber. 

“Here’s Mr. Miller now.” 

Mr. Miller was stepping out the elevator. He joined 
Mr. Critz and Mr. Katchinska, and the three entered 
Mr. Critz’s office. 

“This is an interesting tour you’re making, Mr. 
Katchinska,” Mr. Miller said, after Mr. Critz had 
given him the background of the visit. 

“T imagine,” Mr. Katchinska said, “that the Wash- 
ington scene is pretty lively these days.” 

“Frenetic is the word for it,”” Mr. Miller said. “The 
whole pace has been accelerated in recent months since 
the outbreak of the Korean war and the development 
of a comprehensive long-range preparedness program 
with its concomitant controls over the national econ- 
omy.” 

Mr. Katchinska asked: “Has the Washington Office 
of the Dallas Chamber had any situations calling for 
direct contact with the Department of Defense?” 

“Yes, indeed,” Mr. Miller told him. “Two matters 
which commanded the attention of our office over a 
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period of months related to an Air Force Academy and 
a Quartermaster Corps Laboratory.” 

“The Air Force is canvassing possible sites for the 
academy, and Dallas and Fort Worth are jointly pro- 
posing a site near Grapevine. We presented an impres- 
sive brochure on this project and the Quartermaster 
Corps project, which is also a joint Dallas-Fort Worth 
area undertaking.” 

Mr. Katchinska asked about progress in Washington 
on Trinity River development. 

“That’s a primary Dallas objective in the national 
capital,” said Mr. Miller. “Remarkable progress has 
been made, and the most fruitful years are still ahead. 

“It may interest you to know that during the current 
fiscal year, Federal appropriations for continued con- 
struction under the Trinity program totaled $10,774,- 
000. All but $650,000 of this sum was allocated by 
the Corps of Engineers to the four great reservoirs 
under construction near Dallas and Fort Worth: Ben- 
brook, Garza-Little Elm, Grapevine, and Lavon.” 

“Hasn't there been a sharp curtailment, Mr. Miller, 
in funds for public works projects because of the new 
preparedness program?” 

“Yes, that’s true, but the Trinity reservoirs being 
built were considered as conforming to the criteria of 
essentiality to the national welfare, and thus were al- 
lotted substantial appropriations. Additional sums 
were made available for the Trinity program by the 
Soil Conservation Service.” 

Mr. Miller listed other issues in which the Washing- 
ton Office of the Chamber was concerned. These in- 
cluded the tax bill struggle over depletion allowances 





MANY ESTABLISHED departments of the Federal Gov- 

ernment revitalized their organization following the sud- 

den outbreak of war in Korea, and new agencies were 
t 


likewise created to cope with problems of the new pre- 
paredness program. The Washington Office of the Dallas 
Chamber of Commerce has remained in frequent toucl 
with these influential bureaus to interpret trends = 
Dallas business interests and bas endeavored to develop 
answers to many local problems which impinged in vari- 
ous ways on the Government's expanding program. 
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MR. SAWYER: “Any member who does not take part in the Lasso Club's 
activities is missing a real opportunity to meet a fine group of men, to 
become better acquainted with the Chamber, and also to serve Dallas.” 


in the oil industry, and the question of Federal claims 
to the tidelands. 

“If interested, Mr. Katchinska,”’ Mr. Miller went 
on, “I covered the depletion issue and related matters 
in detail in articles contained in the March, April, and 
June issues of DALLAS.” 

Mr. Miller reviewed various other activities of the 
Washington Office: Kept in close touch with organi- 
zations in the capital such as the U. S. Chamber of 
Commerce and officers of other local Chambers of 
Commerce; maintained almost daily liaison on Capi- 
tol Hill with offices of the Texas delegation in Congress 
and elsewhere in Washington with influential Texans 
in the Government; rendered assistance to communi- 
ties in the Dallas trade area having problems in Wash- 
ington; served as a center for disseminating informa- 
tion about Dallas and Texas. 

“Too numerous to enumerate,” he said, “were the 
many personal services accorded Dallas visitors in 
Washington.” 





T \ ALE,” said Mr. Critz, “Mr. Katchinska came in 
[ with Hugh Sawyer, and I believe Mr. Sawyer 
is very much interested in having a chat with him again 
before he leaves.” 

Mr. Critz left the visitor with Mr. Sawyer, with the 
remark he would like to see Mr. Katchinska again be- 
fore he wound up his tour of the Chamber. 

“Have you been all through the mill?” Mr. Sawyer 
asked. 

“Just about,” said Mr. Katchinska. “And I must 
confess I am quite impressed. I really had a very dim 
idea of the scope of your activities. By the way, I don’t 
believe you finished some of the things you were telling 
me about your own department.” 

“Mr. Sawyer was pleased with the response of his 
guest (and prospect). “As I said,” he began, “our 
Spring drive was a great success. 

“I'd like to explain that this department has had 
the support and encouragement of a vigorous Member- 
ship Committee. Our chairman, Ben H. Wooten, and 
the vice chairman, S. J. Hay, must receive generous 
credit for our excellent campaign. 

“We developed more new volunteer workers in it 
than ever before. It is impossible to give the volunteer 
worker too much credit for devoting valuable time to 
this important job. Without him, you simply cannot do 
the job.” 

Mr. Sawyer cited excellent cooperation from news- 
papers and radio stations as additional factors in put- 
ting the drive over. “One department store, I might 
add, reproduced a membership broadside as a full 
page ad. This was Sanger Brothers, and the action was 
typical of civic-minded support given frequently to 
the Chamber by the firm’s president, E. P. Simmons.” 

“Haven't I heard of a Chamber group called the 
Lasso Club?” Mr. Katchinska asked. “Doesn’t that 
have something to do with membership?” 

“Sure does, pardner,” explained Mr. Sawyer. “The 
‘lasso’ is for rounding up new members for the Cham- 
ber. However, we don’t brand ’em. Instead, we give 
them a handsome certificate of membership, suitably 
framed.” 

“That’s a colorful name,” Mr. Katchinska com- 
mented. “Is the Lasso Club very active?” 


“Yes, sir. And this past year it has become more 


DIVISION LEADERS in the Spring membership campaign were 
Dr. Edward White, Theo P. Beasley, R. Barney Shields, James K. 
Wilson, Leo L. Shoemaker, Clifton Dennard, and Robert W bitten. 
The leaders in memberships obtained were Dr. White, Bob Denni- 
son, E. V. McCright, Barney Shields, W. J. Roberge, Jack Kutner, 


Weldon Howell, and Lee Filgo. 


DALLAS e DECEMBER, 1950 























z a 
ZF ate 








SN Eee OR em 


RE ke 








MR. CRITZ, left, congratulates Mr. Katchinska upon becoming a member of the Dallas Chamber of Commerce as a climax of his inspection tour 


active, and larger, than ever before. Of late, the club 
has been holding a weekly breakfast meeting, making 
reports and introducing new members in connection 
with its fall round-up of new members. Incidentally, 
for the old or new member who wants to become active 
in Chamber affairs, there is certainly no better place 
to begin than in the Lasso Club.” 

Mr. Katchinska reached into his inside pocket. He 
came up with his fountain pen and a check book. 

“Mr. Sawyer,” he said. “I’m sold. From what I’ve 


LAST JULY 15th marked the twentieth anniversary of 
James Benjamin Critz as manager of the Dallas Chamber 
of Commerce. During the two decades since 1930 the 
Chamber and Dallas have enjoyed their greatest period of 
growth, From a staff of some 15 or 20 people and six or 
seven departments, the Chamber has grown to include 
approximately 33 people and 15 departments. The Cham- 
ber’s income in 1930 was less than $100,000; this year it 
will be more than $200,000. Before assuming leadership 
of the Dallas Chamber, Mr. Critz had been president of 
the Dallas Cotton Exchange and mayor of Highland Park. 
He is a director of the Texas Chamber of Commerce 
Managers. 
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seen and heard here today, I am convinced that the 
sooner I become a member of the Dallas Chamber o! 
Commerce, the better I’ like it.” 

“That’s what I was hoping to hear you say,” M: 
Sawyer responded. He then presented Mr. Katchinska 
with a framed certificate of membership in the Cham- 
ber, and together, in a spirit of mutual satisfaction 
they returned to Mr. Critz’s office. 

There, Mr. Critz was happy to greet Mr. Katchinsk: 
now as a new member 
of the Dallas Chamber 
of Commerce, and to 
congratulate him. 

“T believe,” Mr. Kat- 
chinska countered, “I 
should offer you con- 
gratulations, Mr. Critz. 

I’ve been told that this 
year marks your twen- 
tieth anniversary 
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as manager of the Dallas Chamber. That’s a wonderful 
record.” 

Mr. Critz replied: “The Chamber has grown, as 
Dallas has grown, in these past 20 years. 

“I'd say that Dallas experienced its soundest and 
nost diversified growth and expansion during the past 
year in its entire history. The increase in new and di- 
versified industries and businesses; the expansion of 
ocal industries and businesses; increases in employ- 
nent and payrolls have been beyond the expectations 
of even the most optimistic. 

“And the Chamber,” he paused, “your Chamber, 
Mr. Katchinska, experienced one of its most active and 
successful years. 

“I am fortunate as manager. The employees of the 
chamber are capable, efficient, experienced, and loyal. 
{am proud to work with them and greatly appreciative 
of their effective team work, which make the manage- 
nent’s policies and plans successful. 

“I am grateful, too, for the sympathetic guidance 
and cooperation of the officers and board of directors 
of the Chamber. The growth in membership and finan- 
cial support indicates confidence and approval of the 
operation of the Chamber.” 

Mr. Critz reviewed several of the major accomplish- 
ments of the Chamber in 1950 for the new member. 
He ci'ed the achievements of three particular Chamber 
of Commerce committees: The Hote] Committee, the 
Nee~o Housing Committee, and the West Dallas Com- 
mittee. 

“As vou doubtless know from the newspapers,” Mr. 
Critz said, “the work of our Hotel Committee, begun 
last winter, has been translated into actions that will 


give Dallas a new Statler Hotel, and substantial addi- 
tions to the Baker and Adolphus. 

“The Chamber’s attention to Negro housing, which 
became a very serious problem this year, led to the 
creation of an Inter-Racial Committee, which has 
started activities that in a reasonable time should de- 
velop not only the necessary housing, but a better re- 
lationship between the races. 

“West Dallas has long been not only a difficult prob- 
lem, but a very serious and embarrassing one. A 
Chamber committee explored this problem diligently. 
Results have made headlines. Plans are going forward 
for a housing project and a sewer project in that area, 
which should lay the groundwork for eventual annex- 
ation of West Dallas by the City of Dallas.” 

Referring to the Chamber’s internal affairs, Mr. 
Critz paid tribute to the work of an Appraisal Commit- 
tee, which made a thorough study of the personnel and 
operation of the Chamber, and a Building Committee, 
which made a survey of the Chamber’s expansion 
needs. 

“As a result,” he said, “we will be able to increase, 
improve, and properly house our operations in the 
future.” 

Mr. Critz and Mr. Sawyer rode down the elevator 
with Mr. Katchinska, and stood with him a while in 
the sunshine outside. 

“The future possibilities for Dallas are very great,” 
Mr. Critz said. “With the backing and support of the 
brains, energies, perseverance, and progressiveness of 
our citizenship, your Chamber of Commerce will cer- 
tainly take advantage of our future opportunities.” 





Departmental Organization of the Dallas Chamber of Commerce 


J. Ben Critz, Vice President and General Manager 


American Fashion Association (Market Division) 
HENRY W. STANLEY, Manager 


Aviation Department 
WittiaM A. Ware, Manager 


Business O ffice 
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Z. E. Brack, Manager 
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CLIFTON BLACKMON, Editor 
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Horace Ainsworth, Editorial Assistant 
Maurice D. Bratt, Advertising Assistant 


i allas Manufacturers’ and Wholesalers’ Association 
Mark HANNON, Manager 


| allas Retail Merchants’ Association 
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Foreign Trade Department 
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F. E. Rice, Chief Clerk 
Washington O ffice 


Dae MILLER, Washington Representative 





Officers 
aud 


irectors 


for 1990 


JOHN W. CARPENTER 
President 





EDGAR L. FLIPPEN P. B. GARRETT ROBERT J. SMITH 
Vice President Vice President Vice President 


Ps ; 
J. B. ADOUE, JR. GEORGE WAVERLEY BRIGGS J. BEN CRITZ 
Treasurer National Councilor Vice President and General Manage ' 





John B. Donovan 


Howard P. Holmes D. A. Hulcy 





| 
E 





Russell McFarland L. C. Porter Walter Prehn Alphonso Ragland, Jr. Landon Speyer 


R. L. Thomas R.L. Thornton Harold Volk 





WHAT'S DOING IN DALLAS 





Dallas Is Region’s Diversified Market 


Array of wholesaling, manufacturing establishments attracts 
buyers from Southwest and all states; semi-annual Dallas general 
markets resumed. National firms locate in Dallas. 


= You can buy an airplane or a saddle, a 
cotton gin or a paper box, a felt hat or a 
pair of nylons, with the label “made in 
Dallas.” 

Dallas manufacturers also can sell you 
such things as big neon sign “spectaculars,” 
storage batteries, fashionable men’s and 
women’s clothing, plows and tractors, 
canned foods and candy bars, metal tanks, 
gas heaters, oil field equipment, soaps and 
soap powders, petroleum products. 

It’s a long, long list — from pralines to 
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THINK OF DALLAS 


. and you think of beautiful girls. Ann Mor- 
riss, pictured prettily above, grew up in Dallas, 
went to Hollywood, and became an M-G-M 
player, now is married to a movie director at 
Warner’s (Edwin L. Marin). She plays football 
with two young sons, tea-parties with baby 
daughter, paints and writes in spare time (“every- 
thing from poetry to musical comedies,” she 
reports). 


Venetian blinds, from Ford automobiles 
(Dallas plant) to jet planes (Chance 
Vought). 

And where the manufacturers leave off, 
the wholesalers take up. 

Then, the list becomes virtually all- 
inclusive. 


= There is one Dallas house (Briggs- 
Weaver) representing about 600 manufac- 
turers and stocking 27,000 different items. 
This firm can deliver pumps for the deep- 
est water wells, build a cotton oil mill, or 
set up a complete machine shop; it has 
Manila rope to lasso cattle, or wire rope 
to hold up the biggest block and tackle. 

Its growth typifies Dallas’ growth as a 
marketing center. Ten years ago its volume 
was $1,500,000; in 1950, in its new, 
streamlined building, it will do $4,000,000 
out of Dallas, plus about $1,500,000 from 
its Houston branch. 

It’s the same story with Dallas manu- 
facturer after manufacturer, wholesaler 
after wholesaler — growth, growth, growth! 


m= There are three basic facts about the 
Dallas market: 

1. Anybody can find anything he wants 
to buy in Dallas, practically speaking. 

2. Distribution facilities are geared for 
quick delivery, especially in the tremen- 
dous Dallas Southwest states, but also 
nationally. 

8. Warehousing space has been built up 
on a large scale; notable are the new 
Alford refrigerated warehouses, believed 
largest anywhere. 

Incidentally, by dollar volume Dallas 
ranks first in the South as a wholesale 
market.® 


= Next Jan. 22, the Spring Market will 
open in Dallas, continuing through Feb. 2. 


®Wholesale sales, 1948, $2,197,642,000 (latest 
Census of Business ). 





LONE STAR GAS 
By Julian Stag 


The Lone Star Gas Co., with headquar- 
ters in Dallas, is big, even by Texas stand- 
ards. 

It operates in an area nearly 400-x-400 
mi. square, has some 12,000 mi. of pipe, 
and serves customers in about 360 cities 
and towns. 

With the big, new pipelines to the East, 
natural gas has become hot news in indus- 
try. But it’s an old story with Lone Star 
of Dallas; they’ve been collecting gas at 
the well and selling it at the burner-tip 
since 1909. 

Lone Star today has more than a half- 
million customers in Texas and Oklahoma, 
individual and industrial; property, plant 


(Thumbnail sketch of a Dallas industry) 


and equipment valued at $193,950,858 
(as of Oct. 1). 

They point out at Lone Star that its top 
men are all up from the ranks. Its presi- 
dent, D. A. Hulcy, started nearly 31 years 
ago as a clerk in the accounting depart- 
ment. 

“Dech” Hulcy, as he is widely known, 
is a dynamic, friendly man with an appar- 
ent passion for getting things done. He 
was last year’s president of the Dallas 
Chamber of Commerce; he is a vice presi- 
dent of the U. S. Chamber. 

And in October, in Atlantic City, Mr. 
Hulcy was elected president of the Ameri- 
can Gas Association, whose membership 
accounts for companies serving more than 
90 per cent of all utility gas customers in 
the U. S. 


This will be the second of the Dallas so- 
called “general markets” held since the 
war. They were resumed with the first Fall 
Market last August. 

This Dallas general market, as distinct 
from the many special regional markets in 
Dallas (fashion, furniture, shoe, gift, etc.), 
covers the full scope of Dallas’ diversifica- 
tion in products and merchandise. 

Getting away from the jam of a central- 
ized exhibition, the Dallas market has re- 
sorted to the open-house technique for 
showing its wares; each manufacturer and 
wholesaler stages his own private show. 
= Behind the scenes of the Dallas market 
and its success story is a well-established 
trade organization. This is the Dallas 
Manufacturers and Wholesalers Associa- 
tion, which promotes, develops, exploits, 
and publicizes the market. 

A non-profit corporation in form, the 
D. M. W. A. functions as a division of the 
Dallas Chamber of Commerce. It has its 
own membership of some 200 firms and a 
full-time manager (Mark Hannon). 
= “Selling the Southwest market from with- 
in” has been the big factor behind the 
recent parade of national companies into 
Dallas with branches, main offices, and 
other outlets. 

Transportation and geographical posi- 
tion are strategic at Dallas for distribution. 
Overnight delivery is common from this 
point throughout a territory of enormous 
buying power. 

Railroading has long made Dallas a re- 
gional crossroads, and such progressive 
lines as Texas & Pacific and M-K-T of 
Texas have home offices in Dallas. 
= Prosperity exacts a price. The association 
in recent years has found itself again and 
again offering apologies to some of its Dal- 
las visitors and customers. Rapid growth 
has meant congestion; visitors doing busi- 
ness in Dallas have been stuck without 
hotel rooms; eager Dallas police fighting 
postwar traffic have bawled out strangers, 
etc. 

But the picture is brighter: the Statler 
is clearing a site for a new Dallas hotel, 
the Baker and Adolphus are building addi- 
tions. And the police are showing their 
Sunday manners to out-of-towners! 


DALLAS BRIEFS - 


In the first 10 months of this year, 928 
new firms were established in Dallas, em- 
ploying 3,624 workers. 

e 


DALLAS, monthly publication of the 
Dallas Chamber of Commerce, has been 
named first among Chamber of Commerce 
magazines in the U. S. by the American 
Chamber of Commerce Executives. 





Dallas Graphic Arts Association, 


affiliated with Printing Industry of America, paid 
for this advertisement for the Dallas Chamber of 
Commerce. It is the twelfth of a monthly series 
to keep you posted on Dallas, the city of opportu- 
nity in the Southwest. Would you like copies of 
this advertisement, others in the series, or other 
information? Address: 


Dallas Chamber of Commerce 
Dept. B — Dallas 2, Texas 


DALLAS e 





DECEMBER, 1950 


== mh Ss eee 


a a ee ee 


Ads of Dallas Chamber 
Rank High in Readership 


HE “What’s Doing in Dallas” full- 
page advertisements of the Dallas 
Chamber of Commerce, appearing 
monthly in “Business Week,” have scored 
top honors for readership in surveys 
made by two na‘ionally recognized, in- 
dependent research organizations. 

“What's Doing in Dallas” had the third 
highest readership of 101 ads in “Busi- 
ness Week”’ in the first study of an execu- 
tive management publication released 
last month by the Advertising Research 
Foundation. This research organization 
is sponsored by the Association of Na- 
tional Advertisers and American Associa- 
tion of Advertising Agencies. 

The ARF study, covering the April 22 
issue of “Business Week,” scored a 46 
per cent readership for the black-and- 
white “What’s Doing in Dallas” ad, which 
was sponsored in this instance by Braniff 
International Airways. With this rating, 
the Dallas ad tied for third place with 
the two-page black-and-white spread of 
Allis-Chalmers, which appeared on pages 
2 and 3. 

The Dallas ad was topped only by a 
black-and-white page for B. F. Goodrich, 
which, opposite the inside front cover, 
was seen by 52 per cent of readers, and 
by a four-color, full-page display of 
Studebaker automobiles on the inside 
front cover, which was seen by 51 per 
cent of readers. The Dallas advertise- 
ment appeared on page 107. 

The Dallas Chamber and Allis-Chalm- 
ers ads tied for second place among the 
10 highest-scoring, black-and-white ad- 
vertisements, which ranged from 52 per 
cent to 29 per cent in readership. 

In the category of “Industrial Develop- 
ment,” into which the Dallas advertise- 


LATEST ADVERTISEMENT in the “What’s 
Doing in Dallas” series, reproduced on the 
opposite page, appeared in the December 
2 issue of, “Business Week,” sponsored 
for the Dallas Chamber of Commerce by 
the Dallas Graphic Arts Association, affili- 
ated with Printing Industry of America. 


ment properly falls, the ARF study re- 
vealed that “What’s Doing in Dallas” was 
far and away ahead of the second best 
read industrial adveriisement, that “sell- 
ing” Cleveland, Ohio. As contrasted with 
the Dallas readership figure of 46 per 
cent, the full-page Cleveland advertise- 
ment received but 13 per cent. 

The advertisements in all categories 
ranking lower in readership than the Dal- 
las ad included many double-page spreads 
in color as well as many four-color, full- 
page advertisements, both factors which 
ordinarily lead to increased readership. 

The “What’s Doing in Dallas” series 
is revealed to be attracting an expanding 
group of regular readers in another 
readership study—the Starch Advertise- 
ment Readership Surveys, made by 
Daniel Starch and Staff, consultants in 
business research. 

Figures have been released on four is- 
sues of “Business Week” which contained 
the Dallas ad and have been “Starched” 
since the advertising series was started 
last February. They reveal a trend of ex- 
panding readership with each successive 
appearance of the ad. With a score of 15 
per cent in the September 9 issue, the last 
studied, the Dallas Chamber advertise- 
ment received the greatest readership of 
any advertisement in the entire issue. 

The three measurments applied are 
“noted,” “seen-associated,” and ‘‘read 
most.” “Noted” includes all readers who 


‘remembered they had previously seen the 


advertisement in the particular publica- 
tion, irrespective of whether they had as- 
sociated it with the name of the product 
or advertiser. “Seen-associated” includes 
all readers of the current issue who re- 
membered, when interviewed, that they 
had seen the advertisement in the particu- 
lar issue and associated it with the name 
of the product or advertiser. “Read most” 
includes those readers who read 50 per 
cent or more of the text of the advertise- 
ment. 











@ 


1408 South Akard 


ns lines Aut hte hth AB, 


CARVER SOUND EQUIPMENT CO. 

BLAIR G. MERCER, Manager 
RCA SOUND DISTRIBUTOR 
INTERCOMMUNICATION EQUIPMENT 
PAGING AND PUBLIC ADDRESS 


© SERVICE 
¢ RENTALS 
e SALES 


Phone RI-3464 














In the “noted” category, “What’s Do- 
ing in Dallas” scored 13 per cent in the 
March 25 issue of “Business Week,” 16 
per cent in the May 20 issue, 23 per cent 
in the July 15 issue, and 28 per cent in the 
September 9 issue. 

The “seen-associated” rating for the 
Dallas ad was 11 per cent in the March 
25 issue, 15-per cent in the May 20 issue, 
20 per cent in the July 15 issue, and 25 
per cent in the September 9 issue. 

The “read most” measurement was 8 
per cent for the Dallas Chamber ad in 
the March 25 issue, 8 per cent in the May 
20 issue, 14 per cent in the July 15 issue, 
and 15 per cent in the September 9 issue. 

“What’s Doing in Dallas” ads have 
been sponsored for the Dallas Chamber 
to date by the First National Bank, Re- 
public National Bank, Mercantile Nation- 
al Bank, Dallas Power & Light Company, 
Lone Star Gas Company, Chance Vought 
Aircraft Division of United Aircraft Cor- 
poration, Braniff International Airways, 
Industrial Properties Corporation, Amer- 
ican Fashion Association, Dallas Manu- 
facturers’ and Wholesalers’ Association, 
Dallas Real Estate Board, and Dallas 
Graphic Arts Association. A special edi- 
tion of “What’s Doing in Dallas” was 
sponsored in “Aviation Week” by Texas 
Engineering and Manufacturing Com- 
pany. The next ad in the series, which will 
appear in the January 13 issue of “Busi- 
ness Week,” will be paid for by the Texas 
& Pacific Railway. 
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Real Estate Firm Formed. Deacon 
Head has organized a real estate firm to 
deal in Northeast Dallas properties, oper- 
ating under his name with offices at 273 
Casa Linda Plaza. 





S. J. NADEL, CLU. 


AND ASSOCIATES 
Life Insurance Counselors 


2006 Tower Petroleum Buliding 











YEAR 


We Wish Our Friends 
and Customers 





Promoted by Pioneer. Lewis M. Zafran, left, and Marvin L. Davis have been 
promoted in the traffic and sales division of Pioneer Air Lines. Mr. Zafran, formerly 
western regional traffic and sales manager at Fort Worth, has been made assistant 
to the general traffic and sales manager. Mr. Davis, formerly assistant to the vice 
president of traffic and sales, has been advanced to general traffic and sales manager. 














W. W. OVERTON, chairman of the 
board of Texas Bank and Trust Com- 
pany and president of the W. W. Overton 
Company, has been elected to the board 
of directors of the State Fair of Texas. 


a eS 

WILLIAM WALDMAN, member of 

the Stanley E. Martin agency at Dallas 

of the State Mutual Life Assurance Com- 

pany, has been appointed secretary of the 
Texas Leaders Round Table. 





S00 Inthe Them s mamas on 
wenren. ered 






SOVE AND Costa 
aa eerare 


Commercial and Industrial Building Loans. 
Residential, Conventional, F.H.A. and G.I. 


SOUTHERN TRUST 


MRS. GERTRUDE M. LONGCOPE, 
assistant cashier of the National City 
Bank of Dallas, has been named Texas 
regional vice president of the Association 
of Bank Women. ; 

ce 

WILMER L. McCALLUM, former di- 
rector and manager of the Dallas office 
of Ryan Mortgage Company, has become 
manager of the mortgage loan depart- 
ment of the Lewis Grinnan Company. 





i & MORTGAGE CO. ; 


**Established 1924°° 
gag FHA Mortgagee 


AUBREY M. COSTA 
ear of ne Board President 


1302 Main Street Phone RI-5551 
INSPECTIONS, COMMITMENTS on 
CONVENTIONAL LOANS IN 24 HOURS 


ES LEB ES ES ES POSES LES YES EE LS 









RSA RAISAR 


S yams 





DALLAS ¢ DECEMBER, 1950 











COMER JERNIGAN has opened a_ New York, operating from his home on 
Dallas branch of Strout Realty, Inc., of _ Highway 77 five miles south of Oak Cliff. 


INDUSTRIAL LUMBER 








Attention: Order what you need... 1-inch, 2- 
LUMBER BUYER ] inch, 4-inch. Yellow Pine, Oak, Gum, 





We carry large stocks of lumber White Pine. 
suitable for 


CRATING, MAINTENANCE, etc. Also other building materials. 
Prompt Delivery * Try Us * Call TA-5195 


OLDHAM LUMBER COMPANY 


(Formerly Oldham and Sumner Lumber Company) 
927 SOUTH HASKELL AVENUE 















Advanced by Hiram Walker. J. A. 
Brown of Dallas has been elected vice 
president of Hiram Walker, Inc., to be in 
charge of sales in Texas, Louisiana, Ar- 
kansas, Colorado, and New Mexico. Mr. 
Brown, who has been with Hiram Walker 
for many years, will have headquarters 
in the regional offices of Hiram Walker 
in the Mercantile Bank Building. 
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Elected President. . Alton Oakes, who PAINTABLE r: L 3 oF e xX 
has been in the used car business in Dal- = 
las for the past 12 years, has been elected COUSTI SS ee 


president of the Dallas Used Car Dealers’ 
\ssociation, succeeding Walter Wilson. 


Other new officers include Lester McNatt, STOP THAT NOISE... Acousti-Celotex, the famous 
vice president, and Buster Lyon, secre- . P ‘ ‘ 
perforated cane fibre tile, soaks up disturbing noise. It 
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Pan American Joins 
Continental Bus in 
Passenger Exchange 


Continental Trailways Bus System of 
Dallas has given a boost to the U. S. Good 
Neighbor policy by entering into an inter- 
line traffic agreement for passengers with 
Pan American World Airways. Pan 
American and Continental will exchange 
business and honor each other’s tickets at 
all major points where the two join serv- 
ices. With the establishment of this agree- 
ment any person in this country may ap- 
ply for Pan American reservations to any 
point on the airline system through a 
Continental Trailways terminal or 
agency. 





EDWARD C. CRAM, Magnolia Petro- 
leum Company, has been elected presi- 
dent of the Dallas Petroleum Engineers 
Club for 1951, succeeding HENRY J. 
GRUY. Other officers are G. E. WOOD- 
WARD, first vice president; SAM De- 
WITT, second vice president; H. B. 
RENFRO, third vice president; and 
CRESTON H. ALEXANDER, secretary- 
treasurer. 

Poe s 

GENE BAILEY, Dallas attorney who 
served eight years as an assistant to two 
previous district attorneys, will be first 
assistant to DISTRICT ATTORNEY- 
ELECT HENRY WADE. 


 } 


Re-opens Gibralter Agency. Verne 
Galbraith, recently appointed general 
agent for the Gibraltar Life Insurance 
Company, has re-opened Gibraltar’s for- 
mer downtown office at 417 North Ervay. 
He has been in the Dallas insurance field 
for the last two years, working for the 
Connecticut Mutual Life Insurance Com- 
pany. He was previously with Connecti- 
cut Mutual in St. Louis for 11 years. Jud 
Lanford and Dan Hall are associated 
with the Gibraltar agency as life under- 
writers. 





R. H. Higgins Company, Beltone Hear- 
ing Aid Distributor in Dallas, has opened 
a second office at 212 South Madison 
with MRS. A. EVERITT as manager. 





you money. 


3229 Ross Avenue 





GOOD PRINTING MEANS MONEY IN YOUR POCKET... 

The savings we offer on five and eight column tabloids are the customer's, 
and our duplex press is a real “penny pincher.” 

Let us solve your printing and typesetting problems while we save 


SUBURBAN PUBLISHING COMPANY 
W. B. Aiken, Owner 


Victor 0301 








OUGHT - SOLD - QUOTED 


BANK STOCKS— INSURANCE STOCKS — PUBLIC 
UTILITY, PREFERRED AND COMMON STOCKS — 
CORPORATION BONDS—MUNICIPAL BONDS 


Your inquiries are invited. 





We Oldest Trust Company in Dallas 
Specializing in Investment Stocks and }} onds 





DALLAS UNION TRUST CO. 


502 DALLAS NATIONAL BANK BLDG. 


DALLAS, TEXAS 





Oil Well Superintendent. Dewey R. 
Moore has been appointed superintend- 
ent of Oil Well Supply Company’s new 
warehouse and modification center a! 
Garland, Dallas County. Previously a 
drilling contractor, Mr. Moore has been 
assistant manager of drilling equipment 
sales in the general sales department of 
“Oilwell.” Before joining the firm in 
1945, he operated his own manufactur- 
ing firm, Moore Derrick and Equipment 
Company, Perry, Oklahoma. 


Appointed Claims Officer. Eugenc 
T. Beckley has been appointed vice 
president in charge of claims of the Texas 
Employers Insurance Association and 
Employers’ Casualty Company, firms he 
has served for nearly 24 years. He was 
a claims adjuster and claims representa- 
tive in the Dallas and Beaumont offices 
prior to his promotion to district claims 
manager of the Houston office in mid- 
1928. Returning to the companies’ hom: 
offices in Dallas in 1936, he served as as 
sistant claims manager until elected as 
sistant secretary and transferred to th: 
executive department in 1943. In 194 
he was elected vice president in charge o 
the policy holders’ service department, : 
position he will continue to hold. 
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Red Ball Vice President. Charles W. 
Wooldridge is a new vice president and 
assistant general manager of Red Ball 
Motor Freight. Mr. Wooldridge was for- 
merly personnel manager of Texas Pow- 
er & Light Company, with which he was 
associated for 20 years. He is a director 
of Texas Technological College. 





Joins Chamber Staff. David F. Rob- 
ertson has been added to the staff of the 
Dallas Chamber of Commerce as admin- 
istrative assistant in the Industrial De- 
partment. He was formerly administra- 
tive analyst with Sanger Bros. Before 
coming to Dallas in 1949, he was man- 
agement consultant with A. T. Kearney 
& Company, Chicago. He is an economics 
graduate of Earlham College and a Navy 
veteran of four years service as an officer 


during World War II. 
i 


TOM COLLINS, formerly of Los An- 
les, who has had experience in long- 
'1e haul operations and sales work, has 
come general manager of Holland Page 
dustries, 1318 South Lamar, distribu- 
‘rv of Kenworth trucks and buses in 
‘xas, Arkansas, Louisiana, and Okla- 
) oma. 
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Asbestos-Cement Roofing Shingles, not “Asphalt Tile Blocks,” are 
shown above traveling down an inspection line after leaving the baking 
ovens at the Dallas plant of The Ruberoid Company. In the November is- 
sue of DALLAS in an article on the growth of the city as a manufacturing 
center, the shingles were incorrectly identified as asphalt tile blocks. Ac- 
tually, Bert Harrod is pictured inspecting asbestos-cement roofing shin- 


gles before they are packed. 








JOSEPH FROGGATT & COMPANY, 
specialists in all branches of insurance 
accounting, consulting actuaries, and 
auditors, have moved their Southwestern 
department offices from the Guardian 
Life Building to the Tower Petroleum 
Building. 

Ke ot 

IRA R. WILE of Dallas has been 
named sales manager for Texas for Con- 
tinental Distilling Corporation. 


JOHN HEIN, who started as salesman 
and most recently has been Southwest 
district manager for Alexander Smith 
Carpet Company, has been advanced to 
regional manager, with headquarters 
continuing in Dallas. 

arf 

MURRAY MENDELSOHN of Dallas 
has been appointed district manager in 
Texas and New Mexico for Brown-For- 
man Distillers Corporation. 





TRINITY INDUSTRIAL DISTRICT 


‘Under the 
Skyline 
of Dallas”’ 
For information on 
the District consult 


your real estate 
broker or... 





Shown above is the new Trinity Industrial District home of the Cohen Candy Company. 4 


INDUSTRIAL PROPERTIES CORP. 401 republic Bank Bidg., Dallas, Phone RI-6552 
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ROBERT M. SWESNIK, former di- 
vision geologist. for Anderson-Prichard 
Oil Company at Oklahoma City, has 
joined the General American Oil Com- 
pany of Dallas as sub-surface geologist. 


















FOR THE 52nd YEAR 






New Hotel Manager. Miss Nell Doug- Elected Texcrete President. George 
las has been appointed manager of the A. Meihaus has been elected president 
Lowington Hotel, apartment-type, resi- of the Texcrete Company of Dallas and 
dential hotel on South Ervay at Pocahon- Fort Worth, moving up from executive 
tas. She began her career in hotel man- vice president to succeed James H. Snow- 
agement 10 years ago, spending the last den, who has become chairman of the 
eight years in Dallas. She has been as- _ board. In his new post, Mr. Meihaus will 
sociated with the National Hotel Com- have charge of sales and advertising for 
pany. Just prior to joining Lowington the company that manufactures and sells 
Hotel, she took a brief sojourn from the Haydite masonry units. He also is presi- 
hotel business, working as a reception- dent of the Texas Concrete Masonry As- 
ist at Greater Dallas Motors. sociation. 
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PRESENTING 


DALLAS’ ° , 
FINEST Briggs-Weaver has invested more than 50 


EMPLOYMENT years of experience in maintaining rigid standards ; 

SERVICE of quality in order to better serve the Southwest. 
Whatever your tool or machinery need may be— 
ask your Briggs-Weaver man first! 
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United Wholesalers Move. United 
Wholesale Company, which has grown 
from Dallas’ oldest wholesale jobber of 
candy, tobaccos, and drugs, is operating 
from its new 5,500-square-foot quarters 
at Slocum and Howell in the Trinity In- 
dustrial District. H. R. Baker is general 
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presi- Promoted by Libby Foods. C. E. Larson, left, has been named manager of the g 
ry As- Dallas branch of Libby, McNeill & Libby, and L. J. Fuechtmann, right, formerly with TEXA 
office manager, has been promoted to succeed Mr. Larson as district manager, a post + YE ARS 
— Mr. Larson had held for the past four and a half of his 13 years’ association with FOR a 
Libby, McNeill & Libby. Mr. Fuechtmann has been with Libby for 25 years, spend- 
ing the last 19 and a half years as office manager of the Dallas branch. ° 
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Alphonso Ragland Heads 
Citizens’ Crime Commission 


Alphonso Ragland, Jr., head of the 
Ragland Insurance Agency and a direc- 
tor of the Dallas Chamber of Commerce, 
has been elected first president of the re- 
cently organized Dallas Citizens’ Crime 
Commission. Other officers are J. Ralph 
Wood and Carl J. Rutland, vice presi- 
dents, and Willard L. Crotty, secretary- 
treasurer. Mr. Wood served as tempor- 
rary chairman during the organizational 
period. 

Ae 

TOM McHALE, advertising manager 
of DALLAS, has been named chairman 
of a new county engineering committee 
named by the commissioners’ court to 
cooperate with the Citizens’ Traffic Com- 
mission. 


yo7f 
JOHN M. ELLIS, JR., vice president 
in charge of sales at Restland Memorial 
Park, has been named vice president of 
the Texas Cemetery Association. 
cr ?€ 
The partners of Peat, Marwick,;Mitch- 
ell & Company and Barrow, Wade, Guth- 
rie & Company have combined their ptac- 
tices under the name of PEAT, MAR- 
WICK, MITCHELL & COMPANY, Mer- 


cantile Securities Building. 





Business and Industrial, . 
Real Estate 


Sales—Leases—Loans—Appraisals 


HENRY S. MILLER CO. _ 


Realtors 
Southland Life Building—Dallas—Phone RI-9171 











Japanese Officials Study Dallas. With thoughts of rebuilding their bomb-torn 
homeland amid fears that war devastation might again engulf them, three Japanese 
officials visited Dallas this month to study the city’s planning operation. Motohide 
Iwami, left, mayor of Himeji, Japan, and president of the National Association of 
War-Torn Cities for Reconstruction, points out the proximity of Japan to the present 
fighting in Korea. Looking on, left to right, are J. Ben Critz, vice president and 
general manager of the Dallas Chamber of Commerce; Eikichi Kanbayashiyama, a 
member of the Japanese House of Representatives; and Tamotsu Machida, chief of 
the reconstruction section of the ministry of construction. 








JACK McDONALD, formerly director 
of commercial agencies for Reserve Life 
Insurance Company, has been appointed 
assistant to the president of Preferred 
Life Insurance Company of Dallas. 





o® 





309-10 Lacy Building 


COMPETENT SCREENING 


QUALIFIED PERSONNEL 
OFFICE — SALES — TECHNICAL — NON-SKILLED 


(All types of positions filled) 
"PHONE RI-6114 


aati , Employment Service . “No Charge to Employer” 


Member Employment Board of Dallas 


1521 Commerce Street 








Mercantile Bank Official. Carl C. 





PIPE 


Gregory has been appointed an assistan! 
vice president of the Mercantile Nationa! 





Line Pipe, Oil and Water Well 
Casing 
Seamless Steel Tubing 
Square Tubing 


ALL SIZES 


PIPE 








5435 South Lamar 








STRUCTURAL STANDARD EXTRA HEAVY PIPE 


VALLEY STEEL PRODUCTS CO. 


DALLAS 


Bank at Dallas. He recently returned to 
Dallas after being in business in Los 
Angeles. Previously he worked for th 
Dallas Union Trust Company. 
,nr7 

BEN SANFORD, who has been asso 
ciated with the New York office of Swed 
ish Modern, Inc., has been named sales 
manager of the Dallas unit, 2530 Cedar 
Springs. 


ALL SIZES e¢ FITTINGS 


Phone [Mperial 1301 
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THE FOUNDER'S CHILDREN now carry on the Dallas restaurant business started by Mike Martinez. 


Henry Martinez, left, and Gilbert Martinez, right, are co-managers of El Fenix at 120 East Colorado. Mrs. 
Irene Martinez McBride co-manages El Fenix at 1608 McKinney with Alfred Martinez, who is not pictured. 


Dallas’ First Mexican Cafe 
Celebrating 32nd Anniversary 


HEN Mike Martinez opened Dal- 

las’ first Mexican restaurant 32 
years ago, he couldn’t predict how Dallas 
citizens would like his native dishes. 
Needing some hearty eaters for test cus- 
tomers, Mr. Martinez picked real trouble 
shooters: Dallas policemen. 

Officers on the McKinney Avenue beat 
were often invited to “try a new dish.” 
The results: Chile con queso and cheese 
tacos, two Martinez innovations that 
have been copied by Mexican restaurants 
all over the country. 

This pioneer Dallas chef had another 
problem: Tortillas. Tortillas had to be 
served hot and fresh, and could not be 
re-heated or stored for any length of 
time. To avoid waste, Mr. Martinez tried 
frying them in boiling grease. The result: 
A crisp, toasted tortilla—a “tostada”— 
that proved so popular that it is now 
st-ndard in most American Mexican 
re‘taurants. Although “tostadas” are 
oi en erroneously considered a native 





IINTON & LOCKE, INC. 
Real Estate Loans 
304 Southland Life Building 
Phone RA-8857 
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Mexican food, tourists have a hard time 
finding them for sale in Mexico. They 
didn’t come from South of the Border 
but out of the Martinez kitchen. 

Mr. Martinez’s children have carried 
on his knack for experimenting. About 
a year and a half ago, they introduced 
“barbecued enchiladas,” now a favorite 
of many Dallasites. 


The Martinez children are now oper- 
ating the two Dallas El Fenix cafes while 
their father is developing a new cafe 
recently opened in Oklahoma City. 
Alfred Martinez and Mrs. Irene Mart- 
inez McBride manage the El Fenix at 
1608 McKinney. Gilbert and Henry 
Martinez manage the cafe at 120 East 
Colorado. 








With Ruthrauff & Ryan. Ernest S. 
Lovan has joined the executive staff of 
the Dallas office of Ruthrauff & Ryan, 
national advertising agency. Mr. Lovan 
has been associated with the Dallas adver- 
tising agency of Tracy-Locke Company 
for the last seven years, and before that 
was with newspapers and radio stations 
in Houston and Beaumont in advertising, 
merchandising, and promotion capaci- 
ties. He is a director of the Dallas Adver- 
tising League and has been on the board 
of the Southwestern Association of 
Advertising Agencies. 
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**60 Years in Dallas"’ 
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Realtors 
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HE Republic National Bank this 

month broke ground for a 36-story, 
$17,500,000 building to be the tallest 
structure in the Southwest and_ then 
announced plans to increase its capital 
and surplus to $32,500,000. 

With television and newsreel cameras 
watching, Fred F. Florence, above, presi- 
dent, pulled the levers of a huge dragline 
to scoop up dirt and begin the two-year 
building operation for the J. W. Bateson 
Company of Dallas, general contractors. 

The new building will rise 600 feet 
above the ground at Pacific, Bryan, and 
Ervay. 

“The City of Dallas,” Mr. Florence 
said, “deserves tremendous credit for 
the building which will be erected on this 
site. 


“We, of the Republic National Bank 


Republic National Bank 
Starts Work on New Home 


family, feel that we are more than justi- 
fied in an expenditure of $17,500,000 in 
creating a modern, new, and complete 
hank and office building, dedicated to the 
service of the citizens of this community 
as well as to our faith in the continued 
growth of the city of Dallas.” 

Mr. Florence introduced John W. 
Carpenter, shown in the photo at right, 
above, president of the Dallas Chamber 
of Commerce, who declared, “Here today 
we see strong evidence that our commun- 
ity continues to grow at a rate that 
pleases every citizen. The Republic 
National Bank has long been a vital part 
of our community. The Dallas Chamber 
of Commerce greets this step on the part 
of the Republic with the sincerest wish 
that its growth shall continue and that 
our community will develop in the next 
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30 years as strongly as in the past 30 
years.” 

Mayor Wallace Savage paid tribute to 
the Republic Bank, in behalf of the citi- 
zens of Dallas, for providing the city 
with the tallest building in the Southwest. 

Karl Hoblitzelle, chairman of the 
board of Republic and chairman of its 
building committee composed of J. ©. 
Thompson, Charles B. Roberts, Raleigh 
Hortenstein, Dr. E. H. Cary, and Mr. 
Florence, reviewed the bank’s three dec- 
ades of progress. 

Other speakers at the ceremony at the 
new building site were G. L. MacGregor, 
president of the Dallas Citizens’ Council; 
Walter K. Harrison, internationally 
known architect of the firm of Harrison 
and Abramovitz in New York, who 
designed the building in collaboration 
with Grayson Gill and George F. Harrell 
of Dallas, and J. W. Bateson. 

The proposed new increase in capital 
and surplus calls for the issuance of 
125,000 shares of additional stock to he 
offered ratably to stockholders at $0 
per share. The proceeds, amounting ‘0 
$5,000,000, will be equally divided he- 
tween capital and surplus, increasing 
capital from $13,500,000 to $16,000,000 
and surplus from $14,000,000 to $1¢.- 
500,000. 


FOR i 
Valuation and Appraisal Reports ' 
oe. SLETCHER 


Telephone RI-2398 
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Cotton Bowl Week 


(Continued from Page 14) 
and December 30 at 2:30 p.m.This stage 
presentation will star Frances McCann, 
Robert Wright, Benny Baker, Marc Platt, 
and Be'ty George. 

In the only Southwest appearance of 
the fabulously successful Cole Porter mu- 
sical, the national company of “Kiss Me 
Kate” will bring to Dallas the same beau- 
tifully costumed musical comedy that 
after two years is still the hit of Broad- 
way. The company is the same that estab- 
lished a record-breaking run of 33 weeks 
at the Shubert Thea‘er in Chicago. It also 
set records in Los Angeles, San Fran- 
cisco, St. Louis, Detroit, Pittsburgh, and 
Boston. 

“Kiss Me Kate” is a modern comedy 
with interpolated Elizabethan episodes of 
“Taming of the Shrew.” The Cole Porter 
music runs the gamut from such lyrics as 
the Shakespearean “I’ve Come to Wive It 
Wealthily in Padua” to the spicy “Always 
True to You in My Fashion.” 

In addition to the Tennessee-Texas 
football game, six other sports events 
will come in for a lot of interest. Attract- 
ing considerable attention will be the 
Cotton Bowl college basketball double- 
headers, which will be played on the 
nights of December 28 and 29 in the 
Perkins Gymnasium at S. M. U. 

These games will feature the nationally 
famous cagers of Texas Christian Uni- 
versity, Texas Tech, North Texas State, 
and S. M. U. The opening night’s play 
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Bank Network Centers at Dallas. The first message flashed across the new 


Western Union “Bank Wire” connecting 188 banks in 54 cities is received in Dalla: 
by (left to right) L. A. Swensen, general manager of Western Union; Henry A 
Flusche, assistant vice president of the Mercantile National Bank; E. L. Flippen 
chairman of the board of the First National Bank; Lewell Lafferty, vice president 
Republic National Bank; and W. W. Keith, Dallas superintendent of Western Union 
Dallas will be the hub of the Southwest operations, connecting 19 banks in Dallas 
Fort Worth, Houston, San Antonio, Tulsa, and Oklahoma City. The new servic« 
provides fast, direct, and confidential communication. The Dallas National Bank 
subscribes to the service but was not represented at the inauguration ceremony. 








will send T. C. U. against Texas Tech at 
7:30 p.m. and S. M. U. will play North 
Texas State at 9:00 p.m. 

On the following night, North Texas 
State will meet T. C. U. in the opening 
game, and Texas Tech will battle S. M. U. 
in the second encounter. 

Some of the best high school basket- 
ball players in the Southwest will move 
into Dallas during Cotton Bowl Week 
when 32 selected teams from Texas and 
Oklahoma will battle it out for the cham- 
pionship of the Cotton Bowl High School 
Invitation Tournament. 

Play will get under way at noon on 
December 26 at both Dal-Hi and Perkins 
Gyms. Games are scheduled for both 
gyms on December 27 and 28, and the 
tournament semi-finals are slated for 
Dal-Hi Gym on December 29. Finals are 
set for Dal-Hi Gym at 6:00 p.m. on 
December 30. 


SHOULD HE WEAR GLASSES? 


Better vision—more comfort—and maybe the 
actual saving of eyesight... could you give him 
anything more valuable? Your Eye Physician 
will be glad to help you plan such a gift—or 
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cian’s Prescription to us 
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Girls’ basketball will also share in the 


spotlight during the week. The South 
western Association of the A. A. U. of 
U. S. will sponsor a Cotton Bowl high 
school girls’ tournament with 32 out- 
standing teams from the Southwest com- 
peting for the trophies. Games will be 
played at the Recreation Building at Fair 
Park from December 26 through Decem- 
ber 30. 

Adding variety to the sports picture 
will be the Cotton Bowl Casting Tourna- 
ment and the First Annual Cotton Bow! 
Bowling Tournament. 

The Casting Tournament will be held 
at the Dallas Anglers’ Club lagoon in Fair 
Park on December 31 from 9 a.m. to 6 
p.m. If the weather is inclement, the tour- 
nament will be moved to the Automobile 
Building at Fair Park. 

The Bowling Tournament for captain: 
and sponsors which is being presente: 


by the “Dallas Times Herald,” will be 


held at all Dallas bowling alleys on De 
cember 30, 1 p.m., 2:15 p.m., and 3:3 
p.m. 

Completing the sports picture will | 
the Cotton Bowl Skeet Shoot which wi 
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Joins Luscombe. T. F. Riddle, formerly 

actory manager for Huey & Philp Hard- 
vare Company, has joined Luscombe 
\irplane Corporation in a similar capac- 
ty. He was one of the original group 
vhich started Texas Engineering & Man- 
ifacturing Company in 1945, and re- 
nained with the organization until he 
vent with Huey & Philp in 1949. He 
started in the aircraft business in 1935 
with Northrop Aircraft of California, 
joined North American Aviation, Ingle- 
wood, Calif., in 1937, and transferred to 
the NAA Dallas division in 1941, where 
he remained throughout the last war. 





be fired at the Dallas Skeet and Gun Club, 
beginning at 11 a.m. on December 31. 

The Cotton Bowl Athletic Association 
will sponsor a Southwest Conference Cot- 
ton Bowl dance for students of the South- 
west Conference schools and the Uni- 
versity of Tennessee on December 30 at 
9:00 p.m. in the Student Union Building 
at S. M. U. 

The Cotton Bowl queen, Miss Jackie 
Ferris of Austin and the University of 
Texas, and the princesses representing 
the other conference schools will be pre- 
sented at the dance along with an out- 
standing floor show. 

Students of all the schools will be ad- 
mitted by presenting student identifica- 
ion cards. 

The Hall of State, Aquarium, Health 
Museum, and the Museum of Natural 
History, all located at Fair Park, and 
‘he Marsalis Park Zoo and Lambert Gar- 
lens will also come in for a lot of atten- 
ion. All of these showplaces will be open 
o the Cotton Bow! visitors. 





General Agent. James H. Stevens is a 
partner with Kenneth Murchison in the 
newly formed Jim Stevens Agency, 414 
Reserve Loan Life Building, which has 
been appointed general agent for the 
Atlantic Life Insurance Company in the 
Dallas area. Previous to his association 
with Mr. Murchison, Mr. Stevens was 
supervisor of agencies, western division, 
with the Protective Life Insurance Com- 
pany. A graduate of the University of 
Oklahoma, he began his life insurance 
selling career with the Equitable Life 
Assurance Society of New York while 
still in college. 








Art enthusiasts will find a wonderland 
of outstanding exhibits being shown dur- 
ing Cotton Bowl Week. The Dallas Mu- 
seum of Fine Arts, located on the State 
Fair grounds, will present five special 
exhibitions: Leutze’s “Washington Cross- 
ing the Delaware”, pre-Columbian art; 
a photography exhibit by Gittings, draw- 
ings by Ivan Mestrovic, and a pottery 
exhibit from Pond Farm Workshop. 

The W. R. Fine Galleries and the Sar- 
tor Galleries will both have a special 
Cotton Bowl art exhibit. Both will be 
open on weekdays and Sunday afternoon. 

Linz Jewelists will have a special ex- 
hibit of rare jewels and Arthur A. Everts 
Company will show an exhibit of out- 
standing and unusual diamonds. 

On Sunday, December 31, special re- 
ligious services will be held throughout 
Dallas, and the Cotton Bowl visitor is 
invited to attend the church of his choice 
for his morning worship. 

The streets of downtown Dallas will 
sparkle with attractive and colorful deco- 
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308 MEDICAL ARTS BUILDING 


“The Prescription House for the Eye Physician” 


DALLAS PHONE RA-6968 





rations during Cotton Bowl Week. Spe- 
cial banners saluting Tennessee and 
Texas, school and state colors and pen- 
nants hanging from the trolley lines, and 
large pictures of individual football 
players on lampposts will all be used in 
giving Dallas a collegiate decor. 

These decorations will extend from 
Houston to Harwood on Main, Elm, and 
Commerce and are being made possible 
through donations of the merchants and 
other businessmen of Dallas. The fund- 
raising campaign was handled by a Dal- 
las Chamber of Commerce committee, 
headed by J. R. Temple. 

As in the past, Dallas will have more 
than just a good football game to offer 
the Cotton Bowl visitor. All existing vis- 
itors’ records are expected to be shattered 
during Cotton Bowl Week. Tennessee 
will have nearly 10,000 supporters on 
hand headed by Governor and Mrs. Gor- 
don Browning. Texas Governor and Mrs. 
Allan Shivers and countless thousands of 
other Texans are expected to move into 
Dallas during the week to see the greatest 
bowl show in the coyntry—the fifteenth 
annual Cotton Bowl classic. 





C. ROBERT YOUNG has been pro- 
moted to state field: director at Dallas 
for the Maccabees Life Insurance So- 
ciety. 

(#3 

The Dallas Hearing Society has elected 
MRS. RUTH FAGAN, president; MRS. 
V. A. FORD, first vice president; MRS. 
W. E. BAILEY, second vice president; 
MRS. HELEN HICKEY, recording sec- 
retary; MRS. MARION COMMONS, 
treasurer; and MRS. E. C. SUMMER- 
FIELD, secretary of the board. 





Be Sure—lInsure with Sherman 
All Lines of Insurance 
F. H. SHERMAN 
508 S. W. Life Bldg. PR-0488 


Member Dallas Insurance Agents Assn. 














ELECTROTYPE 


SERVICE CORPORATION 


Proof of the mat is in the 
printing! So, for high quality 
reproduction, leading agencies 
invariably choose ELECTROTYPE 
SERVICE mat patterns. 


1306 MARILLA RA-7362 
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$1,000,000 Service Parts 


Depot to Be 


ONSTRUCTION is scheduled to 
C start soon ona 120,000-square-foot 
building in the Trinity Industrial Dis- 
trict to house a service parts depot of 
the Ford Motor Company. The one-story 
brick and steel structure will be erected 
on a nine-acre site on Industrial Boule- 
vard near Continental Avenue, which was 
purchased from the Eagle Ford Land 
Company, a subsidiary of the Texas & 
Pacific Railway. 


Plaques 


...of Permanent Beauty... for every 
purpose ... etched in Copper, Brass and 
other metals. Direct Factory Service in 
Our Own Dallas Plant... eliminates 
delays...and gives our satisfied cus- 
tomers exactly what they want... when 


they want it. 
TEXAS 
NAMEPLATE CO. 


3010 Main DALLAS Phone PR-3913 














A SUPERIOR SERVICE 


* FAST * EFFICIENT 
509-10 SOUTHWESTERN LIFE BLDG. 


~ SUSIE L. SKILES - 
No Cost to Employer 


Built by Ford 


The depot, which will serve Texas Ford 
dealers in an area across the central part 
of the state from Louisiana to New Mex- 
ico, will represent an investment of about 
$1,000,000, exclusive of land and equip- 
ment. The building will be 240 feet wide 
and 500 feet long, and will have the lat- 
est-type materials handling equipment 
for receiving, filling, and _ shipping 
orders. 

Opening of the depot will release for 
production purposes a large area in the 
Dallas Ford assembly plant which is now 
given over to parts servicing. 





Firm Doubles Quarters. Charles EF. 
Reams Company, dealer in automobile 
starters and parts, has occupied a new 
building at 608-10 Hall, twice the size of 
its former quarters at 3204 Commerce. 


New $1,500,000 Plant 
Announced For Dallas 
By Simmons Company 


The Simmons Company, manufacturer 
of bedding and allied products, has 
announced that, as soon as plans can be 
completed, it will let a contract for con- 
struction of a large, modern factory on 
a 10-acre tract at the northwest corner 
of Harry Hines Boulevard and Burbank 
Street. 

The new plant, providing about 250,- 
000 square feet of floor space, will be 
several times larger than the present 
quarters in a block-long building in the 
900 block of South Lamar. The new fac- 
tory will cost an estimated $1,500,000. 
including site, building, equipment, and 
machinery. It will house district offices of 
Simmons as well as manufacturing and 
shipping operations, and will be served 
by a railroad spur track to be constructed 
by the Missouri-Kansas-Texas Lines. 





New Dallas Branch. A warehouse has 
been opened at 142 Howell in the Trinity 
Industrial District by Ayerst, McKenna 
& Harrison, Ltd., distributor of pharma- 
ceutical and biologicals. C. W. Golaz 
manages the branch serving Arkansas, 
New Mexico, Oklahoma, and Texas. 


ab 


Puritan Moves to New Quarters. Puritan Compressed Gas Corporation of 


Kansas City, Mo., has moved its Southwest factory branch into a newly completed, 
modern, 52-by-112-foot plant at 1125 Levee in the Trinity Industrial District. The 
new plant, above, 20 per cent larger than the old one at 1729 Cadiz, has air-conditioned 
offices, manufacturing and warehouse facilities, railroad trackage, and truck docks. 
Williams & Wagner Construction Company was the general contractor for the 6,000- 
square-foot building. Dee R. Reeves was the realtor. Puritan established offices in 
Dallas in 1930 and a plant in 1945. 
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Eullte 


An injured worker is no asset to his employer 
as long as he remains off the job. As a matter of 
fact, his loss may disrupt production and make 
it necessary for his employer to go to consider- 
able expense to replace him temporarily. 

As long as he remains away from the job, he 
draws Workmen’s Compensation and this is 
charged against his employer’s loss expense. If 
his injury is not given proper attention, it may 
develop into serious complications and cost still 
more. In other words, it’s to the employer’s ad- 
vantage, and it’s the responsibility of the em- 
ployer’s insurance carrier to get this injured 
employee well and back on the job as soon as 
possible. 

What kind of an insurance carrier do you 
have? Is your carrier trained and experienced 
in the handling of Workmen’s Compensation 


. Be foe You 


claims and does it have the facilities for giving 
prompt and efficient claim service to your 
employees? 

The Texas Employers’ Insurance Association 
has specialized in the handling of Workmen’s 
Compensation claims for more than a third of a 
century, having handled more than a million 
claims and paid out more than $82,000,000 
in Workmen’s Compensation benefits. It main- 
tains facilities for on-the-job claim service 
through its state-wide network of offices. Its 
claim men are trained and equipped to handle 
each claim promptly and efficiently and to pro- 
vide whatever is necessary to speed the injured 
worker’s recovery and return him to his job. 
Such claim service creates better employee rela- 
tions and saves you money. Are you getting this 
kind of service? 


TEXAS EMPLOYERS INSURANCE ASSOCIATION 


Home Office: DALLAS + District Offices in: ABILENE + AMARILLO + AUSTIN 
HARLINGEN + HOUSTON LUBBOCK + MIDLAND PORT ARTHUR 
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* BEAUMONT + CORPUS CHRISTI - DALLAS - EL PASO + FORT WORTH 
+ SAN ANGELO + 
HOMER R. MITCHELL, Choirmon of the Board 


+ GALVESTON 


SAN ANTONIO + SHERMAN «+ TYLER + WACO + WICHITA FALLS 


A. F. ALLEN, President 





To Erect Archives Building. National 
Archives Corporation of Houston, has 
announced the awarding of a contract to 
the Lantex Construction Company for 
the erection of Dallas’ first commercial 
structure designed and engineered ex- 
pressly for the storage and service of 
business records. The Archives, pictured 
above in the architect’s rendering as the 
building will appear when completed, 
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vag ae 
will cost in excess of $650, 000 ers he lo- 
cated on a 10-acre tract about four miles 
west of Field Circle on State Highway 
183. 

A reinforced concrete, and steel struc- 
ture, the 100,000-square-foot building 
will have only one entrance to the storage 
area, a vault door opening from within 
the office quarters. Within the storage 
area, each client’s space will be parti- 





New Quarters for Greenville Avenue Bank. A general contract has been awarded 
to the O’Rourke Construction Company for the erection of a new, two-story, modern, 
brick home for the Greenville Avenue State Bank. The project will represent an invest- 
ment of more than $250,000 including land and equipment. Shown in the sketch 
above as it will look when completed, the structure will have a face brick exterior 
and a marble facade at the Greenville Avenue entrance and will provide about 
10,000 square feet of floor space. An unique feature will be two main entrances to 
the bank lobby, one from Greenville and the other from the parking lot entered from 
Alta Street. There will also be two drive-in deposit windows and a night depository. 
A commodious directors’ room will be available for civic, business, and other com- 
munity meetings. The building was designed by Alexander and Russell, Ltd. 


Riverside 9396 


tioned and provided with a private en 
trance, constituting a vault within a vault 
The building will be air conditioned, de 
humidified, and will utilize carbon di 
oxde for fire control rather than th: 
water sprinkler system. A six-hour micro 
film vault will be incorporated into th 
storage area. The structure was designe 
by Edmund Furley, Jr., with E. W. Mc 
Millin as consulting engineer. 

National Archives, whose Dallas de 
pository will be the first of several simi 
lar facilities planned for other metropoli- 


tan areas, has opened a Dallas office in the 
Mercantile Bank Building, under charge 


of Thomas N. Muchard, assistant to th 
president. 


Capital Increase Voted 
By Southwestern Life 


Stockholders of the Southwestern Life 
Insurance Company have approved the 
recommendation of directors that the 


company’s charter be amended to in- 
crease capital stock from $4,000,000 to 
$5,000,000. After this action, the board 
authorized transfer of $1,000,000 of sur- 
plus funds to the capital account and di- 
rected issuance to shareholders of one ad- 
ditional share for each four shares pre- 
viously held. 





Kable Opens Office. Kable Printing 
Company of Mount Morris, III., has 
opened a Southwest Office at 13121% 
Commerce, with Roy P. Cookston and 
Charles R. Unsworth as representatives. 
Mr. Cookston was formerly a member of 
the staff of the Publicity Department of 
the Dallas Chamber of Commerce and 
served as advertising assistant for DAL- 
LAS. 





Title Insurance Service | 
a AND ABSTRACT | 


COMPANY 





802 Main Street Telephone RI-6436 
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Textiles Suppliers Open Dallas Branch. Mr. and Mrs. W. E. Carter, Jr., are 
directing operations of the newly established Dallas division of Southeastern Textile 
Company, which has offices and showrooms at 1201 Fort Worth Avenue. The Carters 
came to Dallas after spending two years with the company home plant in Griffin, 
Georgia. Mr. Carter, a textile consultant, had been in government work in Atlanta 
for 15 years prior to joining the textile company. Mrs. Carter is an interior decorator. 


“THRU 
CARS 


ST. LOUIS 
and the Metropolitan East 


DAILY 
ON THE TEXAS SPECIAL 


Lv. Dallas 6:10 pm 
Lv. Highland Park 6:18 pm 
Ar. St. Louis 8:10 am 


PHONE PRospect 0311 








FORREST AND COTTON 
Consulting Engineers 


Praetorian Building 
Phone RI-5026 Dallas 

















FOR THE Lr TIME 





MERRY 
CHRISTMAS 


AND A HAPPY, PROSPEROUS NEW YEAR 


AMHS Chairman. Fred T. Towne of 

Callrein and Towne, Dallas, has been G. K. Weatherred C. E. Bradley 
eected chairman of the North Texas President Vice-President 
(hapter, American Materials Handling 

‘ ociety. Roy C. Kimball, Texas Power & 
| 
| 


ight Company, Dallas, is vice chairman. 
allasites among the directors are Willis 
urrens, Sherwin-Williams Company; H. 


|. Goodman, Procter & Gamble Manu- 


i.cturing Company; W. E. Mays, Ford AND TERMINAL 


otor Company; and V. C. Stevens, Al- 


‘rd Refrigerated Warehouses. WAREHOUSE Co. en 
© 


BILL SHEFFIELD has joined the 
‘ les staff of Squire, the Man’s Shop, 2ND UNIT SANTA FE BLDC. 


141 Lovers Lane. 
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R. M. Waskom 


Sec’y-Treasurer 
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New Dallas Motel. Latest addition to Dallas’ facilities for 
housing its out-of-town guests is the Meadowbrook Motel, 
above, which has been completed at 6720 Harry Hines Boule- 
vard. Owners are J. M. Lockey, who has been in the motel 
business in Houston, and his son, A. D. Lockey. 





units, each with tile bath, kitchenette, and its own covered 
carport accessible without the necessity of exit into outside 
weather. Future expansion calls for a total of 30 units. The 
buildings are of brick and stone veneer, and have been 
equipped with air conditioning. 


The plant, occupying a 11/-acre tract, consists of a two- 
story combined office and apartment unit and 15 additional 


The motel was designed by the LaFoy Company and built 
by the LaFoy Corporation. 








New Home Going Up For Texas 
Refrigeration and Engineering 


Texas Refrigeration and Engineering 
Company has leased a 5,000-square-foot 
building now under construction at 158 
Express in the Trinity Industrial Dis- 
trict, into which it expects to move about 
February 1 from present quarters at 
4030 Swiss. The new structure of buff 
brick, masonry construction, which will 
be air conditioned and have truck docks, 





HERMAN/BLUM 


4930 Maple Avenue LAkeside 3131 


DALLAS 











EYE 
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OPTICAL 
COMPANY 


MAIN 


1927 MAIN ST. 


rail trackage, and a parking lot, will give 
the firm increased space. Jack Moser, 
realtor, handled the leasing of the build- 
ing, owned by I. Kaplin and Henry S. 
Miller, Jr. 

J. W. Beatty is Dallas manager for 
Texas Refrigeration and Engineering, 
which provides contracting and engineer- 
ing services for air conditioning, refrig- 
eration, and the installation of frozen 
food locker plants, and also serves as 
Northeast Texas distributor for the Bak- 
er Refrigeration Corporation. 





Sante Fe Hardware Opens. A new 
Santa Fe Hardware Store has been 
opened at 2121 Commerce by Sam Arons. 


Buys Continental F. & C. Jack Cage 
& Company, operated by Ben Jack Cage 
and associates, has acquired controlling 
interest in the Continental Fire & Casu- 
alty Insurance Corporation of Dallas, 
with assets in excess of $1,250,000. C. C. 
Hill, who has served as executive vice 
president of Continental, will continue 
with the company as vice president and 
general manager. 





New Home for Gramophone. Under 
construction at 1425 Dragon in the Trin- 
ity Industrial District is a 7,500-square- 
foot building which will provide space 
for executive offices, display rooms, 
sound booths, and a warehouse for 
Gramophone Enterprises, now located 
at 1911 North Harwood. The new build- 
ing, owned by Trammel Crow and 
leased by Gramophone, was custom 
designed by Harwood Smith, architect. 





2416 Maple Avenue 


DALLAS EXTERMINATING COMPANY 


Complete Pest Control Service 
"Good service gets business — Better service keeps it." 


Phone RAndolph 5796 








MOTION PICTURE PRODUCERS for 34 Years! 








FILMS FOR: 
e public relations 





industry 

















COMPLETE PRODUCTION FACILITIES! 








om 

© training 
© sales 

© television 





epmmmrmrerrnrnges resis JAMIESON FILM CO. 
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EDITOR'S NOTE: Statements under this heading 
are based on information received by the Dallas 
Chamber of Commerce, but are not guaranteed 
by the Chamber or DALLAS. Details may be ob- 
tained from the Foreign Trade Department, Dallas 
Chamber of Commerce. Please refer to code. 


501112/BSMM. Japan. Nagoya man- 
ifacturer wants to appoint sales agents 
io handle his line of sewing machines. 

501112/ISMC. Cuba. Havana mining 
‘company has for export hematite iron, 
lead, copper, chromium, and manganese. 

501112/LM. Mexico. Mexico City 
firm wants to represent North American 
firms in Mexico. 

5012/AIT. New York. Import con- 
cern offers Mexican canned meat and 
gravy in carload lots; also Mexican 
canned beef, dried eggs, non-fat dry milk 
solids, raw linseed oil, flaxseed, dry edi- 
ble beans, dry edible peas, wheat, oats, 
barley, corn, grain sorghums, potato 
starch, and gum rosin. 

501112/BVC. England. Manufactur- 
ers have for export twill-back velveteen, 
sound equipment and microphones, pop- 
linette shirting, and colored woven Cey- 
lonette. 

501012/PIRP. Philippines. Manila 
firm wishes to export sponges and hand 
embroidered baby dresses. 

501112/RGG. Mexico. Monterrey 
concern wants to represent Dallas firms 
in Monterrey. 

501012/FMUP. Germany. Berlin 
manufacturer wishes to export hypoder- 
mic and suture needles. 


501112/JJR. Bavaria. Nordhalben 
manufacturer wants to contact concerns 
interested in importing his line of slates, 
pencils, and erasers. 


501112/RB. Mexico. Businessman 
wishes American sales representation or 
handling of investments for North Amer- 
ican firms in Chihuahua. ; 

501112/MMTS8S. Arabia. Mecca firm 
wants to import sundries, hardwares, 
cosmetics, textiles, fancy goods, hosiery, 
ind machinery items. 


501012/CPF. Mexico. Mexico City 
nanufacturers’ representative wants to 
epresent manufacturers of agricultural, 
anching, and farm equipment in Mexico, 
nd would also like to handle livestock. 


501012/TOTC. New Orleans. Im- 


orter offers to wholesale plumbing firms 


)ALLAS e DECEMBER, 1950 


English-made spun cast iron soil, waste, 
and ventilating pipe. 

501012/FE. France. Manufacturers 
wish to export cognac, wines, liqueurs, 
champagne, cider, food products, canned 
food, fancy foods, flowers, pharmaceu- 
tical products, casein, white mice, per- 
fume, cosmetics, Angora yarn, flax yarn, 
knitted garments and fabrics, sheep and 
goat skins for shoes, leather goods, rib- 
bons and accessories, precision instru- 
ments for watchmakers, watches, electric 
clocks for factories and offices, small 
tools, steel wire, fire equipment, heaters, 
“map-Diesel type 2 H motors”, bicycles, 


cycle motors, wood working machines, 
copying lathes, enameling sand, calcium 
carbide, ferro-silicon, ferro-chrome, bot- 
tle caps, medicine droppers, hypodermic 
needles, combs, reeds for musical instru- 
ments, parchment paper, sun glasses, 
cameras and accessories, glass posters 
and placards. 





Typewriters 
Adding Machines 
Repairs and 
Supplies 


S. L. EWING CO. 


INC. 


1919 Main Street RI-6711 Dallas 

















Consider the Value of 





Texas Municipal Bonds in 





Your Investment Portfolio 





estate builders. 





Texas municipal bonds should stand high on the list with 


The income from Texas municipal bonds is exempt from 
present Federal income taxes. . 
have a splendid record for stability. 


Consideration of municipal bonds should, of course, start 


with your securities dealer. He can give you sound advice. 


In estates and trusts which we administer, we work with 


our clients and their security dealers. 


Why not get in touch with us and give us the opportunity 
to tell about this and the value of our services in connection 


with your estate? No obligation. 


TRUST DEPARTMENT 


Dallas 
National 


Danke 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 


“Oldest Trust Department in Dallas” 


. readily marketable .. . 














DESIGNERS AND MANUFACTURERS 











OF QUALITY STORE AND BANK 
FIXTURES SINCE 1922. 
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SHOWCASE & FIXTURE — 
MANUFACTURING CO. 





1914 CEDAR SPRINGS © DALLAS 1, TEXAS © PHONE PRospect 7576 





FEDERAL 
DeErPOosit 
INSURANCE 
CORPORATION 


FCA EES 
OF DALLAS, TEXAS 
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MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 


e TRAILERS—INDUSTRIAL 
Castér Type 


e ELEVATORS 
Portable 


¢ CONVEYORS 


Gravity Roller Fork Telescopic 


Director of NCA. George Young, presi 
dent and general manager of Restland 
Memorial Park, has been elected to an. 
other term on the board of directors of 
the National Cemetery Association. 





Dale Miller 


{Continued from Page 7) 


of the why or wherefore of the turn 
over in Congressional membership, the 
circumstance that there was a rather sub 
stantial turnover means that when the 
82nd Congress is organized next month 
the Texas delegation, with 22 of its 23 
members continuing in office, will have 
proportionately greater seniority and 
thus correspondingly greater influence 
among their colleagues. 

Furthermore, the political cohesiveness 
of the Texas delegation was restored by 
the election in the Panhandle which dis- 
posed of that off-brand Republican. They 
got rid of the only black sheep. Or may- 
be of the only white one. In politics it’s 
all in the point of view. 


T-4444 
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Your Office Can 
Measure Up to Ohis. 


Stewart Office Supply Company 
delivered over ten carloads of Gen- 





eral Fireproofing Company metal 
office furniture to the new offices 
of the Texas Employers Insurance 
Association and Employers Casu- 
alty Company. Shown here is a 
portion of the sixth floor Account- 
ing Department, standard through- 
out with General Fireproofing 
Company equipment ...chosen for 
quality and lasting utility. Let 
Stewart’s Survey Service solve 
your office problems—recommend- 
ing space and money saving ar- 


STATIONERS © OFFICE OUTFITTERS a rangements. 
1523 COMMERCE STREET PHONE PR-8585 


WHEN YOU WANT SERVICE AND QUALITY 











What Happened to the Records? 


More than 4 out of 10 companies go out 
of business if their records burn or are 


Our Facilities Will PROVIDE: othienelen deaieuut: 
SECURITY... 


From Fire, Flood, Temperature and Humidity. 

Location—Divorced from Danger Areas. 

(14 Minutes from Downtown). 

Carbon Dioxide Fire Protection. 

One Vault Entrance—Vault Within a Vault—Privacy plus Safety. 


SERVICE... 


Daily pick-up and delivery service for small quantities of records. 
Te'ephone information service on stored records. 

Fumigation, shredder and incinerator service available. 

Microfilm vault for maximum protection. 

Permits consolidation of records in one RIGHT Area. 


SAVINGS... 


Low Rental—Location on non-premium land. 

Engineered and designed for safe, low cost record storage. 

Costly downtown office space recovered by lessees more than saves 
cost. 


NATIONAL ARCHIVES CORPORATION 


Now Accepting Leases for June, 1951 Occupancy 


1509 Mercantile Bank Bidg. DALLAS Telephone STerling 2693 
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DALLAS 
im yvour 
BUDGET 

for RESULTS 
im 1951 

Send your sales message 
DIRECT to the Top Buy- 
ers on your prospect list in 
the Nation’s Number One 


Chamber of Commerce 
Magazine. 





Now in its twenty-eighth 
year, DALLAS goes direct 
to Key Executives who con- 
trol business buying in the 
Dallas Southwest—AND 
IT IS READ. 


If your Business Comes 
from Business—in Dallas— 


you should have DALLAS 
in your 1951 Budget. Ask 
your Agency. 


Put 


DALLAS 


IN YOUR PLANS 
For 195! 
Call 
PROSPECT 8451 


TOM McHALE 
Advertising Manager 


DALLAS 








Business Magazine of America’s 


Number One Region of 
Opportunity 
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S. L. EWING COMPANY . : 69 
FAKES & COMPANY econ ssioeeihe 10 
FIRST NATIONAL BANK IN DALLAS... 6 

Agency—Rogers and Smith Advertising Agency 
J. N. FISHER cents : 59 
C. V. FLETCHER, VALUATION AND 

APPRAISAL REPORTS _ 60 
FORREST AND COTTON, CONSULTING 

ENGINEERS ................ : 67 
GAYLORD CONTAINER CORPORATION.. 25 

Agency—Oakleigh R. French and Associates, 

St. Louis 

GREAT NATIONAL LIFE INSURANCE COMPANY 57 
SQUIRE HASKINS ...... sissies SM 
HINTON & LOCKE, INC. : a 59 
HOCKADAY SCHOOL ..... ‘ ; 21 
HOTEL TRAVIS 74 

Agency—Alert Advertising Agency, Galveston 
HUDSON & HUDSON, REALTORS... bisckeobnis 21 
HUNTER-HAYES COMPANY...0000000.0..ccccccceeeneee 2M 
IDEAL LAUNDRY .................... sataeae 51 


INDUSTRIAL PROPERTIES CORPORATION 55 
Agency—lJohn Peyton Dewey 


JAMIESON FILM COMPANY ee 68 
Agency—Ray Beall Advertising 


KLIMIST STORE FIXTURE MANUFACTURING 
ee ee ee SEES 


LANDAUER, GUERRERO AND SHAFER, 
CONSULTING ENGINEERS .... . 20 


J. W. LINDSLEY & COMPANY, REALTORS 59 
LONE STAR GAS COMPANY................... Sees ae 


S. H. LYNCH & COMPANY—SCHLITZ BEER........ 17 
Agency—Wilhelm, Laughlin, Wilson @ 
Associates 
MAIN OPTICAL COMPANY.....000 00. 68 
SAM ROSS McELREATH COMPANY.................0...... 59 
McMATH-AXILROD CORPORATION .................... 3 
Agency——Ray B. Advertising 
MEERS CONSTRUCTION COMPANY...................... 25 
MERCANTILE NATIONAL BANK.................... soon ee 


Agency—Ratcliffe Advertising Agency 
METROPOLITAN BUILDING & LOAN 


PII incenicsitesctcoicencentonapennsbsesonaons 8 
Agency—lra E. DeJernett Advertising Agency 
HENRY S. MILLER COMPANY.........0.00.0000.008. 58 
oo KANSAS-TEXAS RAILROAD 
FIO ecsnsgisin . -teieiptencacetunscegceroraien .. 24 and 67 
pec ley er Company, St. Louis 
S. J. NADEL AND ASSOCIATES.............0.0.0...... 52 
NATIONAL ARCHIVES CORPORATION ....... Re 
S. W. NICHOLS COMPANY, INC. ..... ... 53 
OLDHAM LUMBER COMPANY... cccceeeee 53 
PERRY ADVERTISING des apacnl vchaebcnea baa tearinyors 
POWELL PRINTING COMPANY... sdesestses 
Agency—J. Neal Ferguson & Associates 
THE PRAETORIANS desosinntahwinnaiecicesatibabetenshe. We 
DALLAS RUPE & SON eicscd ae 
Agency—J. B. Taylor, Inc., Advertising 
SACKS EMPLOYMENT SERVICE........ atm aa 
SALTER EMPLOYMENT SERVICE ............... u. 26 
F. H. SHERMAN hincshentpannanasensage 63 
SKILES EMPLOYMENT SERVICE............. wo 8S 
SOUTHERN ICE COMPANY.................... einen ae 


SOUTHERN TITLE AND ABSTRACT COMPANY... 66 
SOUTHERN TRUST AND MORTGAGE COMPANY 52 


SOUTHLAND LIFE INSURANCE COMPANY.......... 24 
Agency——Grant Advertising, Inc. 
SOUTHWESTERN BLUE PRINT COMPANY.............. 53 


SOUTHWESTERN LIFE INSURANCE COMPANY.. 26 
Agency—Crook Advertising Agency 


STANDARD FIXTURE COMPANY, INC................. 55 

STEWART OFFICE SUPPLY COMPANY..... ie 
Agency—Grant Advertising, Inc. 

SUBURBAN PUBLISHING COMPANY.................... 54 

SYLVESTER'S DISPENSING OPTICIANS................ 63 

TAXINEON CORPORATION oooo.....cccccceeeeeee 22 

TEXAS BANK & TRUST COMPANY.................... 70 
Agency—Grant Advertising, Inc. 

TEXAS BITULITHIC COMPANY......... cite 
Agency—R. J. Burke Advertising, Inc. 

TEXAS DELIVERY SERVICE................ a ndtetiees ae 

TEXAS DRY CONCRETE COMPANY...................00. 57 


Agency——Glenn Advertising, Inc., Fort Worth 


TEXAS EMPLOYERS INSURANCE ASSOCIATION 65 
Agency—lIra E. DelJernett Advertising Agency 





TEXAS FREIGHT COMPANY . 28 
TEXAS NAMEPLATE COMPANY...............2:::c000 64 
TEXAS OFFICE FURNITURE COMPANY................ 57 
TT I isin biapeis teectessccntatigestcceieneece 61 
TEXAS + agate & ENGINEERING 

NIIP PNWE ois cxsctasengeiaesmnsnvagsacereivacayntuasesbeieiscners 24 
THOMAS OPTICAL COMPANY. ....000...0...ccccccecee 62 
VALLEY STEEL PRODUCTS COMPANY.................. 58 





HAROLD G. WEIL... 


CURRIE ONIN ssesstpesisscicsccsecacnedsdinninscbesvess 51 
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t/ Sanger Bros. 


in Texas 





e:’ Dallas Store in 1872 


Padgitt Bros. 
Uy Company 


‘ eather Goods— 
W olesale and Retail 



















Waples-Platter 
t Company 
White Swan Fine Foods 











Bolanz & 
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heal Estate and Insurance 





Dallas Transfer & 
Term. Whse. Co. 


lorehousing, Transportation, 
and Distribution 












Lyon-Gray Lumber 
Company ICTURED above with the entire Dallas police department about the turn 
Experienced Retailers of of the century is the late George Smith, founder of the Smith Detective 
Building Materials 


Agency and Nightwatch Service, who is shown standing in the right fore- 
ground next to Mayor Louis Blalock (not in uniform). Then a detective ser- 
geant, George Smith resigned from the police department in 1903 to found 
his company. Manpower was the basic feature of the early-day activity of this 
pioneer protective organization. Today the firm, under the presidency of the 







ie National Bank 
of Commerce 











& Steele, Inc. 


gin ors and Manufacturers 
pecif Gravity, Electrostatic, 
d‘ ontrolaire Separators 





in the Dallas Southwest. 
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Banking son of the founder, George A. Smith, a graduate electrical engineer, bases its 
operations on a highly technical system of electrical protection devices. With 
l Texas about 150 employees, the agency blankets Metropolitan Dallas with radio- 
} uipped cars. It has a central station installation in Mexico City, and its pro- 
)4 Paper C ia 
aper (0. tective service extends to many defense plants and military installations 
Ploneer Paper House throughout the Southwest. 
ef the Southwest 
hr Western 
)U Newspaper Union 
& & 
Ie: sting, Stodeep Mats, ~- Business Confidence Built on Years of Service 
ary °ress, Newspaper, and 
*irevlar Printing é i : s 
Old firms like old friends demonstrate their worth by dependable service through 
)f) Sutton, Steele long periods of prosperity and adversity. The Dallas business pioneers listed on 


this page have progressed with the city they have helped to build. Their long and 
successful operations point up the economic power and stability of the com- 
munity. They are counted as “old friends” by thousands of satisfied customers 





Retablishod 
1899 Ste 


Steel for Structures of Every Kind 
1889 comer 
Company — 
Contractors and Builders 
189 ? The Egan 
Company 
Printing, Lithographing, and 
Embossed Labels 


| 803 Oriental Laundry 
and Cleaners 
Finer Laundering, Cleaning, 
and Fur Storage 


1896  neckinry cx 


Industrial Machinery 
and Supplies 


1897 au Co. 
Dallas’ Oldest Furniture Store 
1898 engctyee 


The Southwest's Foremost Florists, 
Decorators, Nursery Landscape 
Service 


1398 The Praetorians 


Life Insurance Service 


1904 sens” 


Insurance Managers 
Fire—Casualty 


190 0 Smith's 
Detective 
And Nightwatch Service 
Electrical Protective Service 


1910 srccshos 


Barbecued Meats 
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HOTEL PAXTON 
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Newly redecorated and refurnished, Hotel Travis 
is the perfect ‘family’ hotel. Located at Ervay and 
Canton Streets, the TRAVIS is only five blocks from 
the heart of downtown Dallas, yet it is removed from ROLINA 
Completely air. condi- 


downtown traffic congestion. 
tioned . . . private parking lot . . . excellent 
; Next time 


Hore, STEPHEN, : 
EDSON : 


BROW, 


service and reasonable rates 


stay at HOTEL TRAVIS. 


HOTEL LUBBOCK HOTEL MENGER 
Lubbock, Texas San Antonio, Texas 
VIRGINIA 


lake, 
° 


nad MOUNTAIN 


MONTICEL; 








ON THE JOB SERVICE 


WITH TRANSIT MIXED CONCRETE 
FOR THE DALLAS CONSTRUCTION INDUSTRY 
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‘Dallas’ Finest Concrete”’ 
DALLAS 


P. O. BOX 5688 





DALLAS CONCRETE COMPANY 


DALLAS 
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1951 is coming through the door. He’s Reddy with his New Years resolution! 


“I, Reddy Kilowatt, electric servant of the people, do hereby resolve that 
I shall be on the job 24 hours a day, everyday throughout the coming year. 
Further, that I shall constantly strive to serve business and industry, and 
the homes of Dallas with dependable, efficient, low-cost electric service. 
Lastly, that come what may, I shall be alert and ready with power for 


progress in peace or strength in war.” 
Reddy Kilowatt 


‘Remember.. electricity does so much..costs so little!” 


_DALLAS POWER & LIGHT COMPANY 






















Helping people and their profits to grow by creating 
jobs and boosting purchasing power has become a 
habit with us. In fact Mercantile men take pride in 
knowing a little about every type of Southwestern 
Business...in combining specialized financial expe- 
rience with a knowledge of your individual problems. 
That’s another way of saying that: “We’ve Grown 
by Helping Others to Grow” and are now serving 
an 18% billion dollar Dallas market. So let’s keep 
on building together. 


MERCANTILE 


NATIONAL BANK 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 


























